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Sparks 


Busy Days Are Here 
Eavesdropping at Dodge 
Buick Shows Its Wares 

Ford Clans Gather 


> ser 


By 


Chris Sinsabaugh 


a BEES around a honey pot 
the Paul Prys, a coast to coast 
representation, are buzzing around 
Detroit at the present time. 
They’re here to be taken behind 
the scenes for previews of what’s 
to come for ’36. Already they’ve 
seen the new Dodges and the 
new Buicks. Next Monday they 
get a peep at the Packard family 
and before the week is ended it 
is likely they will have seen other 
makes which are expected to be 
coming out of the incubator about 


that time. 
* * of 


WE SOLDIERS in the ranks 
have been rubbing elbows with 
the brass hats of our own pro- 
fession like Lee Olwell, publisher 
of the New York Journal, which 
hasn’t been hard to take because 
at one time Olwell was sales man- 
ager of Chalmers and understands 
the language of the industry. Too, 
there was Babe Meigs, now pub- 
lisher of the Chicago American, 
but whom this writer first knew 
when he was advertising manager 
of the J. I. Case car of 25 years 
ago. 

* * * 


BUT ALL OF US cannot wear 
the bars of a general. Most of 
us have to do MP or KP work 
in our Paul Prying. But we of 
the high command take pride in 
the Paul Pry representation. From 
New York City there came Spear- 
ing of the Times, Pierce of the 
Herald-Tribune, Sievert of the 
World-Telegram, Short of the 
Journal, McCoy of the Mirror, and 
McAllister of the Journal of Com- 
merce. Chicago sent Jenkins of 
the News, Faust of the Tribune, 
Hanna of the Journal of Com- 
merce, Vandivert of the Herald 
and Examiner and Wilson of the 
American. Ross of the Times, 
Watson of the News and Mac- 
Donald of the Free Press repre- 
sent Detroit. 

Others “among those present” 
include Ullman, ADN’s Washing- 
ton man; Grogan of the Wash- 
ington Post, Prendergast and 
Reed of the Star-Times and Globe 
Democrat of St. Louis, respective; 
Sullivan of the Boston Globe and 
Drew of the Boston Herald-Trav- 
eler; Reese of the Baltimore News 
and Post and others. 


* D * 


NO SOONER did they get here 
than the visiting firemen were put 
to work. Dodge drafted them for 
a preview on Tuesday in connec- 
tion with a regional meeting of 
some 500 dealers from the adja- 


(Continued on Page 23, Col. 3) 
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Savings Range| No Dechion Reached Yet 


$40 Up to $385; 
Debut Sept. 28 


Flint, Mich., Sept. 20.—Price 
reductions ranging from $40 to 
$385 on Buick’s 1936 models were 
announced by H. H. Curtice, 
president, before more than 100 
newspapermen from throughout 
the United States who came here 
Wednesday for a preveiw of the 
company line which will be form- 
ally announced to the public Sept. 
28. 

Curtice also spoke optimistically 
of the business outlook as re- 
flected by about 5,000 dealers and 
salesmen in national sales con- 
ferences here which were con- 
cluded Tuesday. For 10 days spe- 
cial trains brought delegations 
from all sections of the United 
States for a preview of the pro- 
duct and the unfolding of an- 
nouncement plans. Their reaction 
was responsible for adding a night 
shift this week for the Buick 
assembly line, Curtice said. Sub- 
stantial stocks already are in 
dealers hands and by Sept. 28 
about 15,000 cars will have been 
produced. 

The company’s four lines of 
1936 models will be given nation- 
wide public announcement in 
dealers’ showrooms throughout the 
country and in a comprehensive 
advertising campaign through 
newspapers, magazines, out-door 
boards and other media. 

At the same time, he disclosed 
that a night shift has been put 
on in the company’s final assem- 
bly plant with the result that 
Buick daily production now is 
at the highest average rate since 
1929. 

Production will average  be- 
tween 600 and 700 cars a day 


(Continued on Page 2, Col. 3) 


Olds Speeds 
Production 
On 1936 Cars 


Lansing, Mich., Sept. 20.—The 
assembly line began moving at 
the Olds Motor Works again to- 
day, ending the shortest summer 
shutdown the automobile factory 
has had. 

C. L. McCuen, president and 
general manager, said production 
of Oldsmobiles will be speeded to 
turn out 43,500 more units before 
the end of the year. In nine 
months the company has turned 
out 124,422 units, beating its best 
previous record for a full year— 
101,000 units in 1929. 

Four thousand of the 10,000 men 
employed by Olds Motor Works 
and its companion factory, the 
Fisher Body Corp. plant, have 
been kept at work through the 
summer “change over” period that 
prepared for the 1936 Olds. 


On NADA App 


lication tor 


Voluntary Fair Trade Code 


Washington, Sept. 20.—Inquiry 
by Automotive Daily News at the 
Federal Trade Commission today 
revealed that there is no imme- 
diate prospect of a decision on 
the application of the National 
Automobile Dealers’ Assn. for a 
voluntary fair trade _ practice 
agreement. 

The commission granted NADA 
a hearing on its proposal Aug. 23 
and at that time J. Reed Lane, 
NADA counsel, presented an all- 
day argument in favor of the 
NADA plan for a pact to take the 
place of the defunct NRA code 
and designed to correct chaotic 
conditions that exist in the pur- 
veying of automobiles to the pub- 
lie. 

Today it was stated at the com- 


World Listings 
Of Cars in Ist 
Jump Since 730 


Washington, Sept. 20.—The first 
general improvement in world 
registration of motor’ vehicles 
since 1930 is reported by the 
Commerce Department. On Jan. 
1 last, according to figures an- 
nounced this week, world regis- 
tration was 35,355,310 cars, an 
increase of 1,793,251, or 5.3 per 
cent, over the number reported 
at the beginning of 1934. 

Generally improved economic 
conditions abroad were reflected 
in an increase in the use of motor 
vehicles, the figures at the be- 
ginning of the current year being 
10,191,521, the highest ever re- 
corded and a gain of 688,489, or 
7.2 per cent over January, 1934. 





The Top Ten 


Passenger Cars 
First Ten in Registrations 
as Reported in ADN today. 
1935 — 1934 
Pos. Make Pos. 
1—602,737 Ford 384,874— 1 
2—418,481 Chev. 363,240— 
8—270,109 Plym. 213,791— 
4—123,254 Dodge 63,255— 
5—101,628 Olds. 47,531— 
6— 95,857 Pont. 53,198— 
7— 51,056 Hud.* 42,350— 
8— 42,758 Buick 41,382— 
9— 30,173 Chrys. 17,647—10 
10— 26,820 Stude. 29,608— 9 
*includes Terraplane. 
Total All Makes 
1,864,098 1,318,695 

See total registrations to 
date 1935-1934, pages 20 and 
21, this issue. 











mission that FTC policy on vol- 
untary codes has not yet been 
determined and will not be until 
more industries and businesses 
have been heard. So until that 
time decision on NADA’s pro- 
posal will be held in eoepense, 


Motor Casctes 
Act Delayed for 
More ICC Study 


Washington, Sept. 20..-The new 
Motor Carrier Act will not be- 
come effective until next Dec. 1, 
it was decided here today by the 
Interstate Commerce Commission. 

Planned to take effect Oct. 1, 
the act provides for Federal regu- 
lation of all interstate bus and 
truck operations insofar as it af- 
fects the filing of rates and tariffs 
by carriers. The delay was due 
to inability of the commission to 
prepare for filing and to allow 
operators additional time to com- 
pile proposed tariffs. 

The national rates and tariffs 
committee of the American 
Trucking Assns., Inc., struggled 
with the problem for two days 
here this week and after hearing 
a mass of testimony and sugges- 
tions decided still more informa- 
tion was needed. 

In the hope of obtaining an 
even more representative cross- 
section of opinion, the committee 
decided to hold its next meeting 
in Chicago, Oct. 16, 


| leum 


In Life and Design 


For Next 5 Years 


Teetor a New SAE 


H 


sad at Cleveland 
Assn. Meeting 


By WILLIAM ULLMAN 


Cleveland, O., Sept. 20.— 
William B. Stout, president 
of the Society of Auto- 
motive Engineers, and of 
the Stout Engineering Lab- 


oratories, Dearborn, Mich., last 
night predicted here that the next 
five years would see more changes 
in the design of automobiles than 
had been produced by the last 
decade. 

Stout spoke before more than 
400 members of the Society ard 
guests at the production dinner, 
held in the ballroom of the Hotel 
Statler under the direction of the 
Cleveland section of the society, 
in connection with the National 
Machine Tool Show. 

He prophesied also a radical 
change, a “new era,” in the me- 
chanical and economic life of the 
world, as the result of new de- 
velopments in mechanical aids to 
living and of the necessity for 
furnishing work. 

At the production dinner Ralph 
R. Teetor, in charge of engineer- 
ing for the Perfect Circle Co., 
Hagerstown, Ind., was nominated 
for president of the society in 
1936. Teetor, in a brief speech, 
promised to devote his best ener- 
gies to the work of the society. 

Other nomination were: Vice- 
president, Diesel engine activity, 
F. M. Young, Young Radiator Co.; 
vice-president, fuels and_lubri- 
cants, T. B. Rendel, Shell Petro- 
Corp.; vice-president, pas- 
activity, E. H. Smith, 
Page 2, Col. 1) 


Senger car 
(Continued on 


Packard to Unveil Product 
At Big Factory Meeting 


Detroit, Sept. 20.— Packard’s 
largest gathering of distributors, 
dealers and their salesmen will be 
held here Monday and Tuesday, 
when the clans will gather for an 
inspection of the new models and 
to listen to talks to be made by 
factory executives. Acceptances 
already recorded indicate an at- 
tendance of at least 2,200, which 
is tops in the company’s history. 
This, it is claimed, will be more 
than has ever been brought to- 
gether by one company. 

The feature of this red-letter 
event will be the giant driveaway 
that will take place following the 
conclusion of the meetings. It 


lis anticipated that approximately 
| 1,850 new cars of a value of close 


to one and a half million dollars 


will be driven home by the dis- | 


tributors and dealers. This, it is 
declared, will be the record drive- 


away of the industry, topping the 
previous best by 50 units. 

Plans for the meeting call for a 
short session Monday morning at 
the Masonic Temple, starting at 
9:30 and followed by a luncheon 
at the Temple. Following this the 
visitors will be taken to the Pack- 
ard proving grounds near Utica 
where the new models will be put 
through their paces. At the prov- 
ing grounds the party will assem- 
ble in three tremendous circus 
tents, besides several smaller ones, 
the whole much greater than 
Ringling’s circus. Announcements 
will be made at this afternoon 
gathering of production schedules 
for 1936. 

In the evening a gigantic barbe- 
cue dinner will be served. On 
Tuesday the driveaway will be 
started. 
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Stout Predicts New | Era for Next Five Years 


Economic Life to Change 


Through Advances, He Says 


(Continued from Page 1) 


Packard Motor Car Co.; vice- 
president, passenger car body ac- 
tivity, R. J. Waterbury, body engi- 
neers, Chevrolet Motor Co. 

Vice-President, production ac- 
tivity, Karl Herrmann, Bantam 
Ball Bearing Co.; vice-president, 
transportation and maintenance 
activity, Harley W. Drake, Pacific 
Gas & Electric Co., of Portland, 
Ore.; vice-president, truck, bus 
and rail car activity, Adolph 
Gelpke, Autocar Co., Ardmore, 
Pa. 

Councillors, 1936-37: Louis 
Schwitzer, Schwitzer - Cummins 
Co.; Joseph Anglada, Anglada En- 
gineering Co.; Alex. Taub, de- 
velopment engineer, Chevrolet 
Motor. 

Councillors, 1936: F. C. Horner, 
General Motors Corp.; A. M. 
Wolf, consulting engineer; H. T. 
Woolson, chief engineer, Chrysler 
Co. 

The nominee for treasurer was 
David Beecroft, Bendix Corp., 
New York. Past presidents on 
the list were W. B. Stout and D. 
G. Roos, vice-president in charge 
of engineering of Studebaker. 

‘Tt is in the mechanical prog- 
ress of machine tools and the 
things these tools make,” Stout 
said, “that the world is moving 
forward. 

Solving Problems 

“We have theorized on human 
conduct and the brotherhood of 
man, but theorizing and preach- 
ing and writing were not enough. 
These machines are solving not 
only our business problems but 
the moral problems of the world 
as well. 

“Tf we are restless, it is the 
throes of a new era, not a new 
deal in legislation. Laws are dis- 
covered, not made, and we are 
discovering new laws. 

“If you will look back before 
the time of the automobile and 
visualize the ordinary man, the 
narrowness of that man’s beliefs, 
the bigotry of his viewpoint, the 
smallness of his social horizon, 
bounded by a circle with a 15- 
mile radius (the distance a horse 
could go), you cannot blame a 
man who grew up in such an 
environment of bad _ sanitation, 
who was accustomed to work from 
12 to 14 hours a day, for being a 
dumb individual. He had no 
chance. 

“The United States was three 
months wide when my grand- 
father left New York and went 
out to Illinois by Ox cart. Today 
the record is something like 11 
hours by airplane, with infinitely 
greater safety and luxury of 
travel. That is the thing that is 
broadening our thought. 

“I suppose the first example of 
this effect of machinery on moral 
problems was when the sailboat 
solved the moral problem of the 
galley slave. 

Remade the World 

“The first real step was the 
automobile. The railroad helped 
some, but only along rigid lines. 

“The automobile has remade the 
world. If you don’t think it has 
made different men of you fel- 
lows here, go abroad and look at 
similar people who don’t drive. 
It has made us alert. And this 
is the first generation in the his- 
tory of the world that has been 
alert. 

“The automobile had to start 
somewhere. We looked around 
and started with the buggy. The 
first automobiles had the engines 
under the seat and it ran very 
well. Then somebody remembered 
that the horse was out in front. 
So we put the motor between the 
shafts and it has been there ever 
since. 

“After a long time we found 
that buggy wheels weren’t really 
good for an automobile. So we 
experimented and made some 
changes and took the wheels from 
the bicycle.” 


right): 


Breaking off to describe the 
development of the airplane from 
the first crude model of the 
Wrights, Stout pointed out its in- 
fluence on the automobile in the 
development of the engine, of 
light but strong construction and 
of metallurgy. He pointed out 
that the balloon tire, the new fin- 
ishes and now acoustics had been 
taken or were being taken from 
the airplane by the automobile. 


Accuracy Astounding 

“We have become dimension 
conscious,” he continued. “We 
measure now in millionths of an 
inch more accurately than our 
fathers and grandfathers did in 
sixteenths of an inch. The accur- 
acy of materials is really astound- 
ing. 

“Recently we sold the rights of 
some of our American engines to 
foreign firms, particularly in Ger- 
many. They found it wouldn’t 
hold together. They added weight 
until finally it weighed 150 pounds 
more than our American type, be- 
cause they were not as accurate 
in their metallurgy. 

“We are coming into a new era 
that will have a new economics. 
Because of the necessity for work, 
every generation will refuse to 
use the work of another genera- 
tion. It will insist on building its 
own buildings and other things. 

“You will see twice as much 
change in automobiles in the next 
five years as you have in the last 
10, because we have more than 
four times as much information 
to work on. The same thing goes 
for lighting, for airplanes, for 
machine tools, for many other 
things. 

Eliminate Noises 

“The whole United States is be- 
coming sound conscious. We have 
made the automobile so quiet that 
everything else sounds noisy. We 
will begin to insulate our homes 


against noise and we will continue 


to eliminate street noises. 

“We are temperature conscious. 
We don’t like to be too hot in the 
summer time. It used to be all 
right until somebody came along 


and invented air conditioning. 


That’s one of the reasons why 
we'll have new buildings, because 


the present type cannot be eco- 


nomically air conditioned.” 


Liebich Named 

Milwaukee, Wis., Sept. 20—The 
Harnischfeger Corp. of this city an- 
nounces appointment of Frank Lieb- 
ich as district manager in charge 
of the company’s operations in the 
Detroit area. Liebich, who moves 
to Detroit from the Chicago office, 
will have charge of the complete 
line of products. 





They Came, Saw, Concurred 





The much used line at the top of this cut tells the story of the news- 

paper gathering at Buick Wednesday. 

W. E. Blaine, Chek-Chart; C. E. Godley, United Lens Corp.; 

W. J. Virtue, Boston Transcript and Peoria Journal and Transcript, 
and Hal Foust, Chicago Tribune. 


Star-Times; Leo J. Fox, 


month and will continue at an 
accelerated rate 
Meanwhile, 
stocks already are in the hands of 
dealers with approximately 10,000 
shipped from the factory 
1936 models 


in October, 


14,000 Cars in Field 


in schedules 
made to furnish dealers with an 
adequate supply of cars for the 
announcement date and to insure 


A total of approximately 
14,000 new cars will be 
at that time, he said. Ad- 
already are being 
large numbers 
Buick dealers. 

Reception of the new product 
by the Buick dealer organization, 
which this week completed a 10- 
day sale convention in Flint, i 
dicates a fall season of unprece- 


vance orders 


, in which Buick produc- 


of recent years. 
1936 sales program, he said, aims 
at a volume of 135,000 cars. 
“The announcement of the 1936 
cars is one of the most important 


The concurrers are (left to 


Getting the Low-Down 





Keeping the boys on the edges of their chairs, Harlow H. Curtice, 
Buick president, with back to camera, tells F. J. Prendergast, St. Louis 


Cleveland News, and J. M. Whalen, 
Philadelphia Record, of Buick’s plans for 1936 
at the Flint preview Wednesday. 


Buick Debut Sept. 28; 
Prices Cut $40 to $385 


(Continued from Page 1) 








events in the history of the com- 
pany”, he said. “They are more 
than new models. They are the 
result of a carefully studied pro- 
gram launched nearly two years 
ago in which the product was 
completely redesigned and _ re- 
generated to meet the demands 
of modern times. The program re- 
quired the expenditure of approx- 
imately $15,000,000 for plant ex- 
pansion, the installation of new 
equipment and a general revamp- 
ing of all production facilities, 
with the result that Buick today 
has one of the finest and most 
modern plants in the automobile 
industry, 


Completely Modern 


“The complete modernization of 
machinery and equipment is re- 
flected in the excellence of the 
new Buick product. It is rare 
in the history of automobile 
manufacture that a changeover 
to new model production has been 
accomplished with the facility 
that marked the changeover at 
Buick this year. The first cars 
to come off the line exceeded 
every expectation of the manu- 
facturing and engineering divi- 
sions. They more than measured 
up to the high standards of per- 
formance, durability and manu- 
facturing quality set up for 
them.” 


Curtice said that one of 
the objectives of the program 
set up nearly two years ago was 
the return to mid-year announce- 
ment of new models. He indi- 
cated that Buick hereafter will 


bring out its new cars in the fall, | 


a practice followed by the com- 
pany consistently until 1930 when 
Buick joined other motor car 
producers in a plan for Jan. 1 
announcements. 


Jobs Stabilized 


“The return to mid-year an- 
nouncement this year has had the 
effect of stabilizing employment 
in the Buick plants throughout 


1935 and we believe will mater- | 


ially aid in solving the problems 
of seasonal unemployment in 
the automobile industry,” he said. 


“Throughout the current year | 


Buick has had an average of 
more than 10,000 men on its pay- 
rolls and what layoffs were neces- 
sary, due to changeover and re- 
vamping of plants and equip- 
ment, were of short duration. 
The average Buick workman this 
year will have worked more than 
11 months out of the year. Our 
employment rolls are now at a 
new high for the year.” 











Hayes Body Corp. 


Expects 50-75% 
Increase in 1936 


Grand Rapids, Mich., Sept. 20. 
The business outlook of the Hayes 
Body Corp. for the forthcoming 
year is the brightest since the 
company lost its Chrysler body 
business six years ago, according 
to an official report. Indications 
are that business volume will be 
from 50 per cent to 75 per cent 
greater in 1936 than for the cur- 
rent year. 

Among the factors which point 
to upturn is the recent acquisi- 
tion of a considerable portion of 
the Graham-Paige stampings 
business. Other Hayes custom- 
ers are also planning to expand 
their facilities. 


The company will make stamp- 
ings for the higher priced Gra- 
ham lines, including car bodies 
which are assembled in the Gra- 
ham body plant in Wayne, Mich. 
The Reo Motor Car Co. gets truck 
body stampings and all passenger 
car bodies; and the Hupp Motor 
Car Corp., which anticipates a 
larger output next year, also is a 
body customer. In addition, the 
Hayes plant also has been mak- 
ing stampings for the Kelvinator 
Corp. 

Operations for the current year 
will probably show a loss, together 
with losses reported for the first 
two quarters in 1935, while the 
final three months of the year are 
expected to see the company reg- 
ister a small profit or at least 
break even on operating expenses, 
it was said. 

During the six months ended 
June 30, 1935, the company re- 
ported a net loss of $52,420 after 
taxes and charges, of which 
amount $2,936 represents the loss 
for the June quarter. 

Tools and dies for the 1936 mod- 
els are now being prepared. When 
the plant’s four body assembling 
lines are in operation, it can turn 
out a new body every five minutes. 


ies anal 
Newark, N. J. 
(Truck Show) Oct. 30-Nov. 2 





New York ........ Nov. 2- 9 
Los Angeles ....... Nov. 2- 9 
San Francisco ...... Nov. 2- 9 
Baltimore . ........ Nov. 2- 9 
Washington, D. C..Nov. 2- 9 
Columbus, O. ...... Nov. 9-15 
Buffalo, N. Y...... Nov. 9-16 
Newark, N. J. ..... Nov. 9-16 
TOGO. cc nak nc ac Nov. 9-16 
Toronto, Can. ..... Nov. 9-16 
Indianapolis ....... Nov. 9-16 
Cincinnati, O. ..... Nov. 10-16 
St. Louis, Mo. ..... Nov. 10-16 
Pittsburgh, Pa. ..... Nov. 11-16 
Omaha, Neb. ...... Nov. 11-16 
Philadelphia ....... Nov. 11-16 
Brooklyn, N. Y..... Nov. 11-16 
Asbury Park, N. J... Nov. 11-17 
Boston, Mass. ..... Nov. 16-23 
ON oak wcwes Nov. 16-23 
Minneapolis ....... Nov. 16-23 
Milwaukee ........ Nov. 16-24 
Des Moines, Ia..... Nov. 18-23 
| Elmiva, N. Y¥.... 5. Nov. 18-23 
Rochester, N. Y.... Nov. 18-23 
Columbus, O. ...... Nov. 23-28 
Ceeeee 6 ac asses Nov. 23-30 
Minneapolis ....... Nov. 23-30 
Montreal, Can...... Nov. 23-30 


Springfield, Mass. .. Nov. 25-30 


Kas. City, Mo... Nov. 30-Dec. 6 
Milwaukee ..... Nov. 30-Dec. 7 
New Orleans ...... Dec. 1- 3 
Globe, Ariz. ....... Dec, 2.7 
Seattle, Wash....... Dec. 2- 8 


Atlantic City, N. J...Dec. 9-18 
Gr’d Rapids, Mich.. Jan. 6-11 
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Management Needs Square Leaders, Knudsen Says 


Makes New Records 


Foreman Is Shop Sergeant 


He Tells Tool Show Crowd 


20..-W. S. Knud- 
sen, executive vice-president of 
General Motors Corp., told the 
National Machine Tool Congress 
in Cleveland, O., that modern 
industry depends upon the fore- 
man as an army depend on the 
sergeant and that the non-com- 
missioned officers of industry 
must be given a greater place in 
the sun. According to the Cleve- 
land Plain Dealer, Knudsen said: 

“In the light of my recent ex- 
perience I would make this state- 
ment: 

“In those plants where there is 
the best foreman control, there is 
the least labor trouble. If you 
have dealing with your men a set 
of executives who are square, 
you will go ahead and you will 
have the minimum of difficulty 
with your forces.” 

Speaks to 1,500 

Knudsen spoke in Public Music 
Hall before more than 1,500 mem- 
bers of the congress, engineers 
and business executives, at a ses- 
sion sponsored by the Cleveland 
Engineering Society in conjunc- 
tion with the National Machine 
Tool Show at Public Hall. 

“We have heard much recently 
apout capital and labor,” he said, 
“but very little has been said 
about management. If there is 
a forgotten man management is 
probably the fellow. Yet manage- 
ment is the keystone in the arch 
of the successful enterprise. There 
is no substitute for it. It will 
always be the one essential in- 
gredient. 

“We are too frequently guilty of 
failure to recognize the foreman 
as a part of management. Too 
frequently he is treated so that, 
in the eyes of his men or even 
in his own eyes, he is not a part 
of management. 

“Up to 1910 the department head 
or foreman had complete control 
over his men. Then the war came. 
Increased production was needed. 
It brought out the design of 
centralizing everything. Some- 
times it seemed as if record keep- 


Detroit, Sept. 


ing were more important than 
the work itself. In a sense, the 
workman became less important 


than the mass of figures and facts 
on his personal office card. Prac- 
tices and policies developed that 
left the foreman shorn of much 
of his power. 
Need Broader Scale 

“Often he did not hire his men. 

Sometimes he could not fire them. 





He had little or nothing to do} 
with the tools until the job was 
set up. 


“We _ “We must re- -establish the order 


of affairs where the foremen is a 
part of management on a broader 
scale. We are going to look to 
him for the running of the de- 
partment. We will look to him 
to see that labor takes the ma- 
terial and equipment furnished by 
Capital and produces a proper 
product. 

“We must look to him, in very 
large part, to produce the product 
within the cost limits fixed by the 
selling price. kor a more inti- 
mate reiationship between the 
management and the employe, we 
must look to the foreman, He 
must establish and maintain har- 
mony and must represent the 
management and its policies. 

Has Two Duties 

“He must eliminate the indivi- 

duai grievances which so often 


fester into serious disturbances. 
in choosing between a man of 


high technical ability and one 
able to handle men, we choose the 
one able to handle human beings, 
so long as his technical knowledge 
is sufticient. 

“The foreman has two duties, 
one to the product and one to his 
men, and the second should be as 
important as the first. We must 
have a foreman who knows his 
job, who knows how to fire a man 
so he’ll stay fired, and how to 
state the reasons so the man 
knows why he was fired. 

“Nobody can eliminate avoidable 
accidents in a plant so quickly or 
so thoroughly as the foreman. We 
must look to him for the instruc- 
tion and training of the employes. 
Unless he does that work well he 
can’t get quantity and quality and 
safety. 

Must Be Trained 

“The foreman must know not 
only his particular part but the 
whole product. We must train 
him. If he knows as much about 
the job as you do he will probably 
see it as you see it and do it the 
way you want it done. 

“We must make the record 
keeping part of his job so simple 
that a clerk can do it and the 
foreman can give most of his time 
to the work and the men. 

“Somebody has said that the 
foreman is in the middle—capital 
on one side and labor on the 
other. As far as I am concerned, 
he is not in the middle, he is out 
in front. He is a foreman because 
he stood out from the rest. 


“Sooner or later we must look 
for a new crop of superintendents, 
| Production managers, plant man- 
| agers. What better place is there 


' to look than among the foremen?” 


U.S. vale Commission Probes 
Goodyear-Sears Tire Prices 


Washington, Sept. 20.—The 
Goodyear Tire & Rubber Co. this 
week insisted before the Federal 
Trade Commission that its price 
differential in favor of Sears, Roe- 
buck & Co. should be only 
per cent, instead of the 17.03 per 
cent claimed by commission 
aminers. Testimony on the pro- 
test was taken in hearings grow- 
ing out of charges the 
offered discriminating low tire 
prices to Sears, Roebuck to the 
detriment of other dealers. The 
commission took the 
under advisement. 

The commission examiners’ re- 


port was that the price differen- | 


tial against other Goodyear deal- 


ers amounted to $18,197,481 be- 
tween Apr. 1, 1926, and Dec. 31, 
1933. Goodyear attorneys con- 


tended that properly figured the 
price differential was justified in 
view of the fact that Sears, Roe- 
buck takes approximately 18 per 
cent of Goodyear’s annual output. 

Goodyear’s brief, presented by 
H. Chapman Rose, Cleveland at- 


4.46 | 


eX- | 


company | 


testimony | 





torney, arrived at its figures by 
taking the result of its profit and 
loss statement and determining 
that the total difference in cost 
between the Sears, Roebuck busi- 
ness for the period in question 
and a like amount of the other 
Goodyear dealer business was 
$7,985,439, or 4.46 per cent in favor 
of Sears. 

The manufacturer also con- 
tended that aside from disputed 
cost items and on the basis of the 
examiners’ own figures the per- 
centage ratio of differential shown 
in favor of Sears should have 
been 9.97 per cent, since it should 
have been figured on a price basis 
rather than on the basis of cost. 
One of the major items entering 
into the two methods of account- 
ing which resulted in disagree- 
ment between the company and 
examiner reports over the amount 
of differential was a premium 
paid by Goodyear, totaling $1,- 
250,000, to Sears in connection 
with the signing of a long-time 
contract for tires. 
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Capt. G. E. T. Eyston, British sportsman who has just set a score of new world’s records, and the Rolls 


racing 


car in which he set them. 


Eyston uses the two stock Hudsons shown in the photo for 


transportation between the Utah salt beds and Salt Lake. 


Englishman Drives Rolls 


, To 24.-Hr. 


Bonneville Salt Flats, Utah, Sept. | 
20..Driving a 450- horsepower 
Rolls-Royce racing car, Capt. G. 
E. T, Eyston, British speed driver, 
Tuesday, broke 14 world records 
to give England virtually every 


world land speed record. Eyston 
averaged 140.552 m.p.h. for 24 
hours. 

Eyston’s speed, officially 


checked by the American Auto- 
mobile Assn., bettered by five 
miles the previous mark of 135.77 
set by Ab Jenkins in a Deusen- 
berg. 

The Englishman’s grind over 
the salt beds gained for him 14 
records, including the 
record, and records for 10 miles, 
50 kilometers, 50 miles, 100 kilo- 


meters, 200 kilometers, 2,000 kilo- 
meters, 2,000 miles, 3,000 kilo- 
meters, 3,000 miles, 4,000 kilo- 
meters, 5,000 kilometers, one hour 
and 12 hours. 

The track was the same one 
used by Sir Malcolm Campbell 


who recently established a speed 

record of 301 m. p.! h. 
Inspection Drive On 
Chicago, Sept. 20.—Highway police 

in Cook County outside of Chicago 


are taking advantage of the new 
Illinois traffic code by sending mo- 
torists and truck drivers through 


safety lanes to determine the condi- 
tion of vehicle brakes. It is expected 
that the drive will be extended soon 
to include lights, steering mechan- 
ism and other items. 
Chicago city council is reported ready 
to consider a compulsory inspection 
planned for introduction at a meet- 
ing shortly. 





24-hour | 


Meanwhile, the | 


| Circuit Court's 





Honor the Safest 


5 Million Verdict 


Reversed By 
Appelate Court 


Springfield, Mass., Sept. 20. 
The United States Circuit Court 
of Appeals in New York City has 
reversed a verdict of the U. S. 
District Court in Connecticut un- 
der which the Baush Machine 
Tool Co. of this city won a 
$3,000,000 damage suit against the 
Aluminum Co. of America. The 
Baush company sued for damages 
under the Sherman Anti-Trust 
law, alleging that the Aluminum 
company monopolized the alumi- 
num market and fixed prices so 
high as virtually to prohibit pur- 
chase by independent processors. 

The case has been in the 
Federal court since 1928 and has 
been tried and retried in both 
District and Circuit courts. The 
latest finding of the higher trib- 
unal, in which three judges voted 
two to one for the defendant, was 
based upon the admission of the 
opinion in the 
first trial, as evidence, and read- 
ing of the evidence by counsel for 
the plaintiff to the jury. Twice 
the District Court has found for 
the plaintiff, and twice this ver- 
dict has been reversed by the 
Circuit tribunal. 





More than 200 Chevrolet executive and factory supervisors from the 
24 manufacturing plants of the company met Thursday evening at the 
Hotel Statler here at a dinner marking the end of a six months acci- 


dent prevention campaign, 


A silver plaque for the winner went to the 


Detroit spring and bumper plant. M. E. Coyle, president, left, watches 

the presentation by Hugh Dean, assistant general manager, (second 

from left), to W. J. Scott, manager of forge plant while Chas, Weath- 
erald, vice-president looks on at the right. 








Micon 


Owners Willing 


Mark of 140.522| To Co- -operate, 


Hudson Finds 


Detroit, Sept. 20. — Defective 
brakes constitute the greatest 
danger to safe driving, according 
to a study of statistics compiled 
by the Hudson Motor Car Co. 
from reports of cars brought to 
service stations of Hudson and 
Terraplane dealers during the 
nation-wide Safety Month Cam- 
paign conducted by Hudson dur- 
ing August. W. R. Tracy, vice- 
president in charge of sales re- 
ports the following results of the 
survey: 

“Next in order among defects 
found in cars came lights either 
out of focus, or too dim, steering 
gear difficulties, motors in need 
of tuning up and defects in igni- 
tion equipment. 

“Of the 70,646 cars brought in 
for inspection, based on latest re- 
turns, 47,827 cars were found in 
need of correction in some respect 
to make them absolutely safe 
for driving. Practically all makes 
of cars were represented among 
those examined. 

“Showing an earnest desire to 
co-operate in making driving safe 
for all, approximately 46 per cent 
of those who brought their cars 
to service stations for examina- 
tion, has corrective measures 
taken at once. 

“The results are decidedly en- 
couraging, showing as they did a 
willingness on the part of the 
driving public to remedy difficul- 
ties found in their cars. Many 
times a driver will be entirely un- 
aware that anything is amiss, and 
the first inkling he will have of it 
is when the unexpected happens— 
and it is too late. This was im- 
pressed on many of those who 
brought their cars in, when they 
were shown worn parts that, if 
they had given way, would have 
caused the car to swerve from the 
road. Need of regular examina- 
tion was emphasized and many 
promised to see that this practice 
is followed.” 


Gets Service Business 
From Standard Oil Co. 

Milwaukee, Wis., Sept. 20.—Ed- 
wards Motor Co., local Dodge and 
Plymouth dealers, have inaugur- 
ated a service tie-up with the 
Standard Oil stations here 
whereby motorists can leave their 
cars at the latter for servicing. 

The plan is available at any of 
the 115 Standard Oil stations in 
Milwaukee county. All that is 
necessary is for the owner to tell 
the station attendant what he 
wants done to his automobile and 
when he wants it returned. Cars 
are returned by Edwards either 
to the station or to the owner’s 
home. 
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Cost About the Same as in ’34 


Detroit, Sept. 20.—Wage scales 
in the automobile industry have 
increased up to 15 per cent above 
those of 1934 and this upward 
trend extends even to the parts 
industry, recent surveys. here 
show. 

Manufacturers, who at the mo- 
ment are making substantial 
commitments for materials to be 
used in the production of 1936 
model cars, are paying about the 
same prices as prevailed a year 
ago. 

Direct and indirect labor costs 
are above a year ago. Wages in 
the automobile plants are ap- 
proximately 15 per cent above a 
year ago, and probably about the 
same increase holds for the in- 
dustry’s suppliers. There are 
scarcely any instances of wage re- 
ductions since invalidation of 
NRA and here and there increases 
have been made since codes were 
discontinued. 

See No Changes 

While the industry moves cau- 
tiously in the determination of 
selling prices of cars, it is believed 
that little if any change will be 
made from those of 1935. Material 
and labor costs, taken together 
would indicate that the cost of a 
new car will be about the same 
as a year ago, and hence no price 
change either way is necessary. 

Inasmuch as the margin of 
profit depends so strongly upon 
the volume of cars produced, over- 
shadowing even any such items 
as moderate changes in material 
or labor costs, automobile com- 
pany managements have tried to 
gauge the market for cars for 
next year. So far indications are 
that production of 1936 models 
will be considerable greater than 
the run in 1935, particularly be- 
cause 1936 models will be sold for 
a full year whereas the 1935 car 
year is being cut short two months 
by moving the announcement date 
up to November. 

Increase Profit 

As a result of forthcoming mod- 
els having a full year’s sale, as 
against 10 months for the 1935 
cars, such charges as amortization 
of tools and dies, depreciation 
and other charges allocated on 
the base of number of units pro- 
duced will undoubtedly be spread 
over a considerably greater num- 
ber of cars, and so tend to in- 





crease profit margin. 
While costs of such items as 
steel, lead, zinc, tin, rubber and 


seals Rep 
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Survey Shows Auto Wage Scale 15% Above 1934 
Materials for 1936 Cars | 


other commodities going into car 
manufacture are about unchanged 
or lower than a year ago the large 
manufacturers have made larger 
than usual commitments in anti- 
cipation of possible higher prices. 

Although material costs are 
little changed it is likely that 
inventories carried by the automo- 
bile manufacturers now were pur- 
chased at higher prices than were 
goods on hand a year ago. Large 
purchases were made in 1933 and 
1934 prior to price increases and 
it is probable that most if not all 
of this low-cost inventory has now 
been converted into finished prod- 
ucts and sold. 


One important item in which 
there has been constant increases 
is taxes. Finding reflection in 
devious and multitudinous ways 
in any manufactured product, the 
tax trend is always a threat of 
higher prices. Excise and pro- 
cessing taxes paid by the auto- 
mobile manufacturer are of con- 
siderable proportions, but some 
question as to their future arises 
on constitutional grounds. The 
Social Security Law will advance 
taxes after Jan. 1. 


1% Hudson Engineers 
Visit Flint AC Plant 

Flint, Mich., Sept. 20.—Hudson 
Motor Car Co. service engineers 
representing England, Canada 
and American zones Wednesday 
morning inspected the AC Spark 
Plug Co. factories in Flint. 

R. D. Wells, of the Pacific Coast 
district, headed the party of 18. 
Among the visitors were J. 
Bircher, supervisor of the service 
division of the Hudson Co. in 
London, Eng., and A. E. Behrens, 
service manager of the Canadian 
division of the company. 

Sumner S. Howard, general 
service manager of the AC, and 
Wilson S. Isherwood, general sales 
manager of the company, greeted 
the visitors at a luncheon in the 
dining room. 


Connors Named 


Youngstown, O., Sept. 20.—Garnett 
A. Connors, who has resigned as di- 
rector of purchases of Truscon Steel 
Co., will become assistant general 
manager of the Youngstown Pressed 
Steel, a subsidiary of the Sharon 
Steel Hoop Corp., it was announced 
by Henry A. Roemer, Steel Hoop 
| president. 


orts wen 


Used Car Sales Stimulated 


20. — Chevrolet 

recently en- 
larged its national advertising 
program to include newspaper 
and magazine advertising of guar- 
anteed used cars, is receiving re- 
ports from its dealers throughout 
the country to the effect that used 
car sales have been greatly stimu- 
lated, and that an unusually large 
number of buyers are seeking re- 


Detroit, 
Motor Co., 


Sept. 
which 


conditioned cars for Winter 
driving. 

At the factory, W. E. Holler, 
vice-president and general sales 


who 
used 


watches the pro- 
car sales closely 
of its value as an index 
of business, interprets the _ in- 
creased sales of guaranteed re- 
conditioned cars as a sign of im- 
proved purchasing power result- 
ing from increased business 
activity. 

“This strongly felt demand for 
good used cars,” he said, “is a 
natural consequence of the 
gradual improvement in the em- 
ployment situation. That our own 
dealers are feeling the demand to 
an unusual degree, is, I believe, 


manager, 
gress of 
because 





the direct result of our used car 
advertising, 


used in co-operation 


with our dealer organization, as- 
suring the public that Chevrolet 
dealers who display used cars 
bearing the ‘guaranteed O.K.’ tag 
are under special agreement with 
the factory to use the red tag 
only on cars that have been 
thoroughly, reconditioned. 

“Purchasers are showing wis- 
dom in buying good used cars 
now in preparation for the Win- 
ter season. The hazards of cold 
weather are the severest test that 
a car must meet, and those who 
own cars five or six years old are 
figuring that they will save a lot 
of trouble and grief, and cash, by 
acquiring a more modern used 
car now. If it has been properly 
reconditioned, it will, of course, 
give them better all-Winter serv- 
ice than their own old cars. 

“IT am informed by many of our 
dealers that the purchasers now 
seeking good reconditioned cars 
for the coming Winter are those 
who have been ‘making their old 
ears do’ for so long that they 
dread trying to pull them through 
another long cold season, yet are 
not sufficiently recovered from 
their financial set-backs to pur- 
chase a new model, 











Pontiae aa Foundry 





Activity like this will be seen in the Pontiac foundry which is due to open in December after being idle 


since 1932. 


men and women. 


o———_— 


Pontiac to Re-open Foundry 


Idle Since Spring of 


Pontiac, Mich., Sept. 20.—Pon- 
tiac Motor Co. is preparing to 
reopen its iron foundry which has 
been idle since the spring of 1932 
it was made known today by H. 
J. Klingler, president and general 
manager of the company. 


Pontiac in common with other 
divisions of General Motors has 
been obtaining motor blocks and 
other castings from the corpora- 
tion’s foundry in Saginaw, but 
with the increase in the business 
of all divisions and the still 
greater schedules contemplated 
for 1936, the capacity of the Sag- 
inaw plant will be overtaxed. 


“It was only when 
production fell off in 1931 in 
common with the decline in all 
other business, that common 
sense dictated that it would be 
wise economy to close the foun- 
dry,” said Klingler. “A foundry 
is the type of plant that must 
operate somewhere near its ca- 
pacity to be profitable. And 
Pontiac realized it would be 
money ahead to keep this plant 
idle and take advantage of the 
huge production of the Saginaw 
plant. 


“Now that our sales have 
jumped ahead at such a fast pace 
this year and with almost every 
business factor pointing to a con- 
tinued increase for 1936, we fully 
expect to be able to use the full 


Pontiac 


Petroleum Institute 


To Survey Industry 


New York, Sept. 20.—A broad 
survey of problems peculiar to the 
production, refining, marketing, 
and transportation operations of 
the petroleum industry, with par- 
ticular reference to economic fac- 
tors, will be made by four com- 
mittees created by the American 
Petroleum Institute, it was an- 
nounced today. 


It is expected that the commit- 
tees, which was appointed by the 
national trade association’s execu- 
tive committee, will make their 
preliminary reports in time for 
presentation before the Institute’s 
board of directors, and perhaps 
the membership, at the 16th an- 
nual meeting scheduled for Nov. 
11 to 14 at Los Angeles. 


production output of our own 
foundry. 

“An outlay of close to $500,000 
is being spent as a part of our 
general retooling program for 
1936, to renovate the foundry and 
bring its equipment strictly up 
to date. That work is progres- 
sing rapidly now, and the plant 
should be ready to begin opera- 
tion in December. Of course, it 
will not reach its peak production 
until next spring, at which time 
employment should be furnished 
for over 800 additional men.” 

An inspection of the Pontiac 
foundry discloses a modern plant, 
its construction having been com- 
pleted in 1928. Four cupolas give 
it an output of 400 tons of cast- 
ings per day. Each cupola has a 
capacity of from 16 to 18 tons 
an hour. 

In addition to being able to turn 
out 70 engine blocks an hour, the 
foundry will make all flywheels, 
clutch housings, exhaust and 
intake manifolds, oil pumps, 
cylinder heads, etc. 

A progressive charging plant is 
being installed to serve the cup- 
olas. The conveyor system is 
being done over completely to 
bring it up to date and to con- 
form to changes in plant layout. 
A sand blast and apron conveyor 
are being added to provide for 
the progressive cleaning of cast- 
ings. Chipping and sandblasting 
are to replace milling in the 
cleaning of cylinders, so that if 
any slag remains on the surface it 
will be dug out. 

Waste sand will be reclaimed 
and used over again in the foun- 
dry and in part of the core work. 

When ready to go into produc- 
tion in December, the Pontiac 
foundry will incorporate every 
new development that has been 
accepted in modern foundry prac- 
tice. 


As superintendent of the foun- 
dry, Klingler announces the ap- 
pointment of Robert R. Snow. 
Snow has had 35 years of exper- 
ience in all branches of the foun- 
dry business, and is one of the 
pioneers in automotive foundry 
work. 


When the foundry gets into full production employment will be furnished to 800 additional 


Potential Market 
232) Best Ever, Says 


Plymouth Chief 


Detroit, Sept. 20.—Present de- 
mand for new automobiles indi- 
cates a big Fall market, H. G. 
Moock, vice-president of the Ply- 
mouth Motor Corp., declared to- 
day. 

Moock said Plymouth sales are 
continuing at record levels with 
dealers anticipating a harvest- 
time buying boom. He said the 
potential market is the largest 
in history. 

“Within a week our sales for 1935 


will surpass our total registra- 
tions for all of 1934,” he asserted. 
“Plymouth dealers have _ sold 


approximately 300,000 new cars to 
date this year, compared with 
total registrations of 302,557 units 
during the entire 12 months of 
last year.” 

Plymouth retail deliveries from 
Jan. 1 through Sept. 14, this year, 
are up 22 per cent over the cor- 
responding peripd a year ago, ac- 
cording to Moock. 

“Our stocks in the field are in 
an unusually ‘healthy’ condition 
for this time of the year,” he 
declared. “On the basis of the 
present rate of deliveries, our 
dealers have about four weeks’ 
supply of new cars in their sales- 
rooms,” 





Fisher Body Prepares 
To Cut More Timber 


Bald Knob, Ark., Sept. 20. 
Fisher Body Corp., division of 
General Motors Corp., is prepar- 
ing to cut ash, oak and gum tim- 
ber from its 17,000-acre tract near 
this city, and Missouri Pacific 
Lines will build spur at Ria Vista 
to facilitate shipment to Mem- 
phis, Tenn. The corporation ex- 
pects to cut 30 to 40 carloads per 
day and to give employment to 300 
to 400 men. From Memphis, the 
timber will be moved to finishing 
plants at Detroit and other cor- 
poration plants. 


Let Road C ontracts 


Indianapolis, Ind., Sept. 20.—Con- 
tracts for seven highway construction 
projects, costing a total of $1,009,- 
710.69, have been awarded by the 
state highway commission. All the 
projects will be financed by Federal 
aid funds. The contracts include 
work in several of the state’s most 
important highways. 
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300 Dodge Dealers Meet To Plan Fall Selling 


More Increases in 1936 


Are Seen by vanDerZee 


Some 300 
members of 


20. 
and 


Detroit, Sept. 
Dodge dealers 


their organizations gathered here | 


this week at the Masonic Temple, 
to meet factory executives headed 
by A. vanDerZee, the company’s 
general sales manager, for a re- 
view of Fall activities and a dis- 
cussion of plans for the inaugura- 
tion of another automobile selling 
season, which this year begins 
earlier than formerly. 


vanDerZee gave an interesting | 


picture not only of the rapid 
pace at which the business of 
Dodge dealers increased during 
the first eight months of this 
year, but also of the factors that 
made Dodge’s share of the sales 
increase greater than the average 
gain noted by the industry in 
general. 

It was pointed out that the de- 
liveries of Dodge passenger cars 
rose from 67,463 in the first eight 
months of 1934 to 132,106 in the 
corresponding period of this y2ar. 
Thus, Dodge’s gain over 1934 so 
far amounts to 90 per cent, 


DECORATIONS GIVEN—With 


| demand 





speaker 
we 
advancing 


prosperous season,” the 
explained. “Wherever 
we see evidence of 
prosperity. In many 
ness is, right now, at its highest 
since the decline of 1926. Rail- 
road loadings of steel, coal and 
oil show noteworthy gains. The 
garment industries report the 
best Fall buying in years. The 
wool market, influenced by the 
for men’s clothing, is 
running double its 
volume. 


“Tourist travel on railroads was | 
the | 


cent 
The 
catering 


greater 
resort busi- 
to motor- 


nearly 50 per 
past Summer. 
ness, chiefly 


ists, is declared to have been bet- | 


in a long time. The 
chemical industries report un- 
usually large banks of orders. 
Sugar refinefies are operating at 
full tilt. Bus transportation has 
reached a new five-year high in 
its revenues. Home building is 
showing growing activity in many 
sections. The leather and shoe 
market enjoying an upturn, 


ter than 


is 


the more arduous part of the 


Dodge Fall meet over and with the viands stowed away, H. Bates 
(center) and L. F. Van Nortwick, two of the company’s truck repre- 
sentatives, appear to be decorating each other with buttons or some- 


thing. 


whereas the average gain regis- 
tered by the industry as a whole 
is reliably estimated at 
half that percentage. 

The total of retail deliveries 
made by Dodge dealers between 
Jan. 1 and Aug. 31, 1935, compris- 
ing Dodge passenger cars, Dodge 
trucks, and a 
output of Plymouth cars, was 
259,674 vehicles, as against 169,372 
deliveries made between Jan. 1 
and Aug. 31 of last year. 

“Today economic conditions are 
such that we have every reason 
to look forward to an even more 


about | 


proportion of the | 


J. Paul, Huntington, Ind., dealer, is at Bates’s left. 


despite higher raw 
prices—and so on. 


“The rate at which the public 
| invests in new transportation af- 


fords one of the most reliable in- 


dications of the state of general | 


business. Of significance in this 
connection is the information that 
while passenger car and truck 
sales are steadily increasing 
everywhere, their increase is more 
than twice as great in communi- 
ties under 10,000 population than 
it is in towns and cities over 
10,000. This makes it obvious 
that returning prosperity first 


SCRIBES GATHER—A representative section of the press attended 


the annual Detroit Dodge organization meeting and bent an ear | 
toward K. T. Keller, president of the Chrysler Corp. 


Left to right: 


Bert Pierce, N. Y. Herald-Tribune; Will MacDonald, Detroit Free 
Press; James Spearing, N. Y. Times; Wm. C. Callahan, ADN; 
K. T. Keller; Chris Sinsabaugh, ADN. 


turn, | 


lines busi- | 


norma! | 


| bring sharply into focus. 


| ing element 
| changes; economy, widely recog- 


material 


| Book-Cadillac 





COFFEE AND CIGARS—Here over coffee and cigars, A. vanDer- 
Zee, general sales manager of Dodge, flanked by Carl Breer, one 
his left, and by the corporation | 


Chrysler’s engineering heads, at 
treasurer, Horace Davies, at his 
mentative mood. 


manifest in larger cities and in- 
dustrial centers, is penetrating 
the entire United States at a 
rapid rate. 

“The farm market affords an- 
other proof of the conclusion. In 
1934, for instance, farmers owned 


4,134,675 of the country’s 21,000,- | 


000 registered passenger cars, and 
nearly 1,000,000 of the 
trucks. An illustration of the 
readiness with which the farm 
market absorbs motor vehicles 
for the transportation of persons 
and farm products is also found 
in the fact that while 14 out of 
every 100 farms use electric cur- 
rent, 20 have radios, and 35 have 
telephones —60 out of every 100 
farms are equipped with motor 
vehicles. 

“While it is too early to hazard 
advance information regarding 
details that will distinguish the 
Dodge models, for 1936, it is not 
improper to indicate some 1936 
features which the new cars will 
Beauty 
will, of course, be a predominat- 
in the impending 


nized as a dominant character- 
istic of Dodge, will be even more 
pronounced; comfort and quiet 


Pontiac Field 
Staff to View 
New °36 Models | 


Pontiac, Mich., Sept. 20.—Four 


hundred members of the Pontiac 
Motor Co. field staff from all re- 
gional and zone cities in the 
United States will assemble in 
Detroit and Pontiac Sept. 26 for 
the annual two-day convention 
with the officials and executives. 

Managers of the four Pontiac 
Regions are Verne L. 
Atlantic Region, New York; A. A 
Klein, Central Region, 
Allen Wright, Midwest Region, 
Chicago, and Tom M. Ray, Pacific 
Region, Oakland. 

Headquarters will be at the 
Hotel. Thursday 
morning will be spent at 
General Motors Proving Grounds 
where the line for 1936 will be in- 
spected and short talks will be 
given by officials. 

Plans and policies for the com- 
ing year will be discussed with 
the executives and officials of the 
company. The merchandising 


program for 1936 will be set up 


and agreed upon. 


Convention meetings will be in| 


charge of A. W. L. Gilpin, vice- 
president and general sales man- 
ager. H. J. Klingler, president, 
will take an active part 


Thursday evening will be Alfred 
P. Sloan jr., president; Wm. S. 
Knudsen, executive vice-president 
and Richard H. Grant, vice-presi- 
dent in charge of sales of General 
Motors Corp. 


3,000,000 | 


the | 


in the} 
| program and guests of honor at | 
the banquet at the Hotel Statler 


right, seems to display an argu- 


It’s either golf, polo—or automobiles. 


operation will have been brought 
still closer to the ideal.” 


“listen in” and record reactions. 
are: 





Automobile Plants Aid 


In Toledo Employment 

Toledo, O., Sept. 20.--Toledo 
industrial employment was up 32 
per cent over the same period last 
year and showed a 9 per cent 
gain over the previous week, it 
was announced here last week. 
Fifty-one Toledo plants had 16,590 


lnuov. 2 


| the Washington Exposition 


5 


| “Me ™ 
‘Site Is Chosen 


| 


For Auto Show 
At Washington 


Washington, Sept. 20.—-The 1935 
automobile show to be held here 
to 9, inclusive, under aus- 
pices of the Washington Automo- 
tive Trade Assn., will be held at 
Hall. 
of the 
delayed 


Definite announcement 
how dates had _ been 
pending completion of arrange- 
ments for the show locale. The 
Washington Auditorium scene of 
previous motor exhibitions, be- 
came unavailable this year when 


| it was taken over by the Federal 


| 
| 


of | moving 
| private use of any character. 


government for use in housing of- 
fice of one of the new agencies. 
Numerous other large buildings 
here also now are occupied by 
Federal establishments, thus re- 
them completely from 


Show details again are in the 
hands of R. J. Murphy, manager 
of the Washington Automotive 
Trade Assn. 


© 


| 


ENGINEERS ATTEND—When Dodge dealers meet factory execu- 
tives in official conclave, the engineering boys usually are there to 
The two gentlemen holding converse 
right—George B. Allen, chief engineer of Dodge; left—T. W. 

Sheehan, assistant chief engineer. 


second week in September as 
against 12,549 employed in the 
same plants last year at that time 
and 15,179 employed in the first 
week in September this year. 
Toledo’s gain in employment is 
attributed to the decision of the 
motor industry to advance new 
models this Fall and to the pro- 
duction work on 10000 new cars 


workers on their payrolls in the] at the Willys-Overland plant. 


Murray, | 


Detroit; 





meet. 
Detroit dealer. 


at Sarb’s left. 





BURKE SHOWS TRUCKS—Trucks were shown too at the Dodge 
The gentleman with his hand on the radiator is E. Sarb, 
After looking over the service truck, Sarb gave an 
order for one just like it to truck sales director “Joe” Burke, standing 
Two dealers seen in the right foreground are H. J. 
Hooper, Kalamazoo, Mich., and George Barth of 


Eilber & Barth, Yale, Mich. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 





Ro 
10 TH. YEAR 
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Perpetual Progress 
ACH AUTUMN, as time tips its hour glass and the 
sands of another year start sifting slowly by, one 
wonders what new things automotive engineers can have 
added to the coming year’s car models which will make 
them better and more desirable than the previous model. 


To date we have not been disappointed. New cars we 
have seen mark a new era in design and construction. 


True, there are no really radical changes, but there are 
marked refinements in appearance, in economy of opera- 
tion, in ease of handling, in details of construction which 
make the 1936 cars far and away more desirable from the 
standpoint of safety, comfort and economy than their 
brothers of 1935. With the industry expecting an upturn 
in sales this year ranging from 20 to 35 per cent above 
last year we feel that the engineers and designers have 
done their part to make this hope a probability. 


From a dealer standpoint we feel that the trend toward 
a simplification of line which we have noted will be a great 
advantage. There also is a marked trend in some cases 
toward a standardization and interchangeability of parts. 
All this will permit the dealer to stock, sell and service a 
complete line of 1936 cars efficiently and with consider- 
ably less capital investment than was required in years 
past. 

It always has been our feeling that the engineering 
departments have developed a greater efficiency than the 
distribution end of our industry. This closer co-operation 
between the two departments should help to bring our 
distribution costs more nearly in line with production 
costs to the end that lower prices for better products, with 
profit all down the line, should be possible in 1936. 


Don’t Forget the Litthe Man 


OME interesting data of the importance of the small 

salaried men to markets are being compiled in the 
surveys being conducted by the Bureau of Foreign and 
Domestic Commerce. Reports from Austin, Tex., Fargo, 
N. D., Portland, Me., and Columbia, S. C., indicate very 
clearly that families receiving annual incomes of less than 
$2,000 far outnumber all those with higher incomes as to 
the number of families installing bath-tubs and showers, 
buying automobiles and owning their own homes. 

These new statistics drive home very clearly the fact 
that mass consumption on the part of the families with 
small incomes is the real backbone of our national busi- 
ness. The problem, then, in the automotive industry is to 
keep cost and prices low enough to permit distribution on 
a scale in this market. This can only be done through 
improved methods and machines. During the past year 
millions of dollars have shifted from the coffers of the 
automobile manufacturers to the machine tool industry in 
return for the latest developments in production ma- 
chinery. With prices for materials uniformly the same 
for all manufacturers plant efficiency becomes of greater 
importance, and wise spending becomes true economy. 

In a recent survey published by NADA figures were} 
given to show that the average dealer in 1934 did a gross | 
service business of some $24,000. His net profit on this 








work was only $286. This broad spread certainly points | 
to the crying need for greater efficiency in the service! 
department machines and methods in dealerships. | 


By the Publisher 


THE This is intended 
PUBLICITY as a defense of 
YARD STICK! the automobile 


manufacturers’ 
publicity men and not as a criti- 
cism of their past endeavors to 
please-the-boss. It is a plea for 
the kind of publicity before, dur- 
ing and following the shows 
which will help the industry to 
accomplish what is intended—to 
level out the manufacturing sea- 
son by lengthening the selling 
season. Whether the advanced 
show dates this year will accom- 
plish that result or not depends 
entirely on the reaction of the 
public, and that can be influenced 
most easily through the right 
kind of publicity. 


* * * 


THE NEWSPAPERS of Amer- 
ica donate each year to this 
industry, millions of agate lines 
of white space. The new cars 
are news and during show time 
the newspapers are particularly 
generous. To a large extent, how- 
ever, they print the material 
which is furnished them by the 
manufacturer or his advertising 
agency. They want NEWS which 
will interest their readers and if 
we fail to supply it, no one else 
is to blame but ourselves. Too 
often the publicity yard-stick has 
been the only objective and be- 
cause the easiest “copy” to get 
okayed was that which began 
with the boss’ picture and ended 
with a glowing account of his 
sales record, the only ones who 
really read the auto show sections 


from “kiver-to-kiver” were the 
proof-readers. 
NOW THIS YEAR, if never 


before, there is a definite job to 
be done. The public must be pre- 
pared not only to see the new 
cars but to buy them. It is not 
easy to change old established 
buying habits. There are still 
an equal number of experienced 
men in this business who will tell 
you today that the earlier shows 
will be a “flop,” that we will go 
back to the good-old-fashioned 
January shows in 1937. But in 
my own humble opinion whether 
we do or not will depend directly 
on the kind of publicity which 
we give to the November shows 
and the new cars shown. 


Pa * 


THERE IS NO longer any rea- 
son why the new car should not 
be purchased in winter time. In 
fact with the advent of the closed 
car there is every good reason 
why the new car will offer more 
in comfort during the cold weather 
and under hard driving condi- 
tions than in the good old sum- 
mer time. There is the appeal 
of Christmas which we have men- 
tioned before in this column, 
when this year for the first time 
the industry will have the added 
impetus of the holiday spending 
season. In the old days when the 
piano was the second largest in- 
vestment, the average American 
family made from 80 to 90 per 
cent of the total annual sales 
during the Christmas _ season. 
Think that one over and profit 
by it in your publicity! 


* * * 


THERE ARE A hundred and 
one ramifications of the subject 
of early winter buying which will 
occur to wiser heads than mine. 
If from the mass of publicity 
which is presented this year the 
auto editors are permitted to se- 
lect the material which will build 
up every good argument, it will 
start an early buying movement 
which will make 1936 one of the 
greatest selling years in history. 
If we resort again to the yard- 
stick as the measure of value we 
might as well admit that this 
industry does not deserve the 
synace which the news mediums 
donate to it.-G. M. S&S. 













Courtesy Michigan Motor News 


The Modern Headless Horseman 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 





New Brakes Hinted 

In my opinion, the most modern 
motor car brake of the day will 
make its appearance in the near fu- 
ture. The important feature of this 
unique device is its high efficiency 
of brake control at all speeds and 
the chance of brake failure is abso- 
lutely eliminated. 

The unit compact in design, 
flexible in operation, and low in cost 
of manufacture and maintenance. 
I have seen the model of this brake 
device and believe that if it is placed 
on the market it will reduce some 
of the serious hazards and loss of 
lives which come about’ through 
brake failure. 

Will give you further details re- 
garding this device at a later date.— 
A. L. Belle Isle, Belle Isle Garage, 
Atlanta, Ga. 


is 


Ladish Opens 


We are advised that you printed 
an article in your Aug. 17 issue to 
the effect that our plant was closed 
down permanently due to a strike 
which was in progress at that time. 
We were very serious in our state- 
ment that our plant would be shut 
down permanently if we were un- 
able to arrive at a satisfactory ar- 
rangement with our men. However, 
the men all came back to work on 
Monday, Aug. 19, and our plant 
operating and will continue to oper- 


is 


ate.—R. M. Foltz, vice-president, 
Cudahy, Wis. 

ve . 
Vision 

With the sole desire of cutting 
down the number of highway auto- 
mobile accidents and the appalling 
totals of deaths and injuries on our 
roads each year, I wish to direct 


your attention to one feature of the 
problem which seems to have been 
ignored in the numerous attempts to 
deal effectively with this situation. 
I refer to the present, generally ac- 
cepted design of our motor cars. 

After some months of earnest 
study and after consultation with a 
number of people who operate all 
types of motor vehicles, I have come 
to this conclusion; that car control, 
brakes, steering apparatus and other 
mechanical devices have been so per- 
fected that, if the motorist were 
given a fair chance to see the road 
he could operate his car as safely, 
accurately and flexibly as he walks. 
I am firmly convinced that the oper- 
ator of a motor car should be at the 
very front of his vehicle. 

In this position he would be able 
to see where he is and where the 
front wheels of his car are going. 


Instead of keeping his eyes focused 





Readers 


at a point some 75 feet ahead of him, 
he would be able to look immediately 
in front of his car. He would be 
able to include the sides of the road 
or motor lane in his vision, and ob- 
jects further ahead would also be 
sensed in sufficient time to avoid 
them. 

Most automobile accidents result 
from immediate contact with objects 
or from failure to remain on the 
paved road. These accidents are at- 


tributable to the design of motor 
cars which has tended more and 
more to restrict the vision of the 
operator until he is now forced to 
gauge his progress at all speeds 
looking over an elongated motor 
hood, and through a narrow wind- 


shield, seeing only a small fraction 
of the highway in front of him. 

I am, of course, conscious of the 
difficulties in the path of anyone 
who suggests a radical change of 
model design in a field so highly 
specialized as the manufacture of 
automobiles. But as a matter of 
pure economics, these manufacturers 
must be, and I know they are, in- 
terested in preserving the lives of 
their customers. It is for this rea- 
son that I am hopeful of interesting 
as many people as possible in con- 
centfating attention on the operators 
of motor cars and giving them more 


vision and thus more safety to 
themselves and others. 
The driver-in-front model of au- 


(Continued on Page 20, Col. 5) 


AS OTHERS 


SEE IT 
Cheerful Note 


The biggest volume of business 
since 1930 is foreseen for this au- 
tumn by the American Federation 


of Labor, whose optimistic prediction 
is based on the fact that “the pres- 
ent business upswing is the health- 
iest thus far” and is “the first not 
due to Government spending or 
currency action.” 

As evidence of the “inherent econ- 
omic strength” back of this upswing 
the AFL cites the expenditure of 
$100,000,000 by the automobile in- 
dustry on production equipment and 
$130,000,000 by the steel industry, 
which “is out of the red for the 
first time since 1930.” 

We can only hope that the cheer- 


ful note struck by the AFL’s econ- 
omists will not go sour and that 
their admission that business can 


recover without Governmental extra- 
vagance or currency manipulation, 
will not be lost on the politicians in 
Washington.—Detroit Free Press. 
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to Drive a Campaign Home 


° . e 
HERE are three key magazines for automotive adver- 
tising—the two leading weeklies ... and The American 
Magazine. 


As the foremost family magazine, The American Magazine 
meshes into long-haul, top-speed selling. As the largest 
general monthly, it keeps sales moving smoothly and con- 


tinuously. 


Today. especially, The American is a “must” for advertis- 


ing lists. 


For the past year and a half The American has been growing 
faster than any other general magazine—weekly or monthly. 
Since early 1934: it has led in total net paid and newsstand 


gains—at 25¢ a copy. 


American Magazine advertisers are riding in, cashing in, on 


this rising tide. 


During the past twelve months The American has delivered 
an average bonus over rate basis of 240,000 families per 


issue. 


THE 


merican 


MAGAZINE 


VORE THAN 2,000,000 FAMILIES 


THE CROWELL PUBLISHING COMPANY ¢« NEW YORK 


Publishers of Collier’s, the National Weekly —Woman’s Home Companion The American Magazine—The Country Home 


Largest Magazine Audience in the World—8,300,000 Circulation 
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Ford Dealer Finds Sales-Service Profitable 


Operates Main 


in Plant and 


Two Feeders in Busy City 


By E. M. 
Detroit, Sept. 20.—‘‘The at 


LUBEC K 


itomobile dealer who fails to | 
recognize the fact that conditions in automotive merchan- | 


dising have changed and who fails to make changes in his 


organization to take advantage of these changes by 


making 


it convenient for his own car owners, as well as owners of 


any make of c 


ar to come in for service is not only on his way 


to losing more money but also on his way out of business.” 


Such is the statement of Albert E. 


Mich., leading Ford dealer in the® 
northeastern part of the state 
He adds: “The neighborhood 
sales and serv- 
WEIGHBORHOOD ice program of 





automotive mer- 
chandising as 
advocated by 
Automotive 
Daily News is 
the solution of 
the dealers’ 
problems and 
points the way 
to profits. In 
order to sell the 
for dealers/| carowner every- 

thing he needs 
from the car itself to what it 
takes to make it go or needs to 
make it look better, the dealer 
must make it convenient for the 
owner to get these things. The 
more attractive and the more 
convenient he makes it, the more 
business he is going to do. Ga- 
rages in general are just as in- 
convenient and badly kept 
they were 25 years ago. Today 
the car owner looks for the 
cleaner places of business and 
the new types of buildings 
equipped with the latest in time 
and money saving appliances 
They are the ones that the car 
owners will patronize in favor of 
any other type.” 

Two Feeders 

Parfet has opened up one of the 
most attractive sales and service 
stations in Port Huron as a com- 
plete dealer unit. In order to get 
his percentage of the other busi- 
ness in town he has opened two 
feeder stations in carefully se-| 
lected residential locations which 
also give quick service such as 
minor adjustments, repairs, and 
neighborly car operation advice | 
besides convenient gasoline pumps, 
greasing and general lubrication 
work. The feeders also sell tires 
and batteries. Major repair jobs 
are sent to the main station lo- 
cated on the principal thorough- 
fare. 

The main 
of the fine sights 
day or night. By night its carefully 
planned illumination effects at- 
tract the attention of townspeople 
as well as thousands of tourists 
who pass through the town for 
Port Huron is located on the short 
cut route from the western part 
of the United States to Canada. 
It is reported that in the last 90 


SALES AND 
SERVICE PLAN 










more dollars 





as 


itself is one 
of the town 


station 


days over 100,000 cars have passed 
The 


through the Parfet 


city. 


} on 


Parfet, Port Huron, 


catches the tourists both 
The lighting effects at 


station 
ways. 


night consisting of special fixtures | 


up the cars on display to 
better advantage than during the 
daylight hours. Port Huron has 
about 25,000 population consisting 
mainly of retired farming, rail-| 
road and steamboat men. 
is considerable manufacturing of 
various kinds and to the south 
only a few miles from the center 
of the city is Marysville, location 
of the former Wills Ste. Claire 
plant recently purchased by the 
Chrysler Corp. This plant, it is 
thought, will soon contribute addi- 
tional buying population. 

Building Large 


show 


The building is 104 feet wide 
and 164 feet deep. It is built in 
the shape of a “C” in front, the 


two ends forming sales rooms for | 
The 


the Ford and Lincoln cars. 
one for the Ford display holds | 
six cars while the one for the} 
Lincoln will hold two of the! 


larger Lincolns. The inner part| 
of the circle is a wide platform | 
setting 25 feet back from the} 
curb containing three gasoline | 


pumps and large enough to hold| 
a dozen cars. Directly back of | 


the pumps is the gasoline station | Lincoln cars are shown on one side and Ford cars on the other. 


office for the attendants and! 
is also used as a display room for 
some of the accessories handled 
by the company. 

To the left of the station office 
two doors lead directly to the 
greasing department which is lo- 
cated on a balcony overlooking 
the general service section and 
which certain minor repairs 
and adjustments are made. 
Through the door on the right of 
the greasing section the cars may 
be driven down a ramp to the 
shop floor and in the event that 
this section is crowded cars are 
then routed down a second ramp 
the approach to which is obtained 
by using the door to the right of 
the main gasoline station office. 

The two ramps to the shop were 
made possible when “Al” Parfets, 
took advantage of the slope of 
the land which gives him a build- 
ing with two levels. Entrance to 
the shop may also be had from 
the lower street level, the pave- 
ment running through the used 
car lot which is located in the 
rear of the building. The two 
ramps have easy grades and end 
approximately in the middle of 
the main shop floor. The shop 





ABETTING THE MAIN 


PLANT, 


the Parfet organization has 


two feeder stations operating at the opposite ends of Port Huron. 
These stations take care of greasing, oiling and gasoline sales and 


also make minor adjustments. 
station. This set-up is at 


Heavy repairs are sent to the main | 


Tenth and Water Streets. 


There | 
| Huron, Mich. 





| zer which has enabled it to secure | — 


| tained 











CENTRALIZED SERVICE FACILITIES are a feature of the main plant of the Parfet set-up at Port 


spaciousness of the shop. 


This view looking down the ramp from the greasing balcony gives some idea of the 





ATTRACTIVE NIGHT DISPLAY is another feature of the Parfet new sales-service main building. 
The lighting plan permits an even better 
display at night than is possible in the daytime. 





is 104 feet wide and from the 
wall making the greasing depart- 
ment balcony on one side and 
the offices on the other the depth 
is such that the square foot area 
wii hold 70 cars. Half way down 
the right hand ramp 
shop Parfet has located his parts 
department and accessory display 
cases. The parts section manned 
by three men carries $15,000 worth 
of parts at all times as Parfet is 
also the parts distributor for the 
Ford Motor Co. for the surround- 
ing territory. 
Alemite 
The greasing section on the 
balcony has two revolving Globe 
hoists with Alemite high pressure 
greasing tool equipment. In this 
section Parfet carries Lee and 
Firestone tires and tubes and dis- 
plays some of the tire accessories. 


\quipment 


into the| 





| years. 


| building 
| studying 


The company repairs tires and | 
tubes and has a complete regroov- 
ing equipment. It also carries | 


Ford and Power King batteries. 
In the shop, a third hoist of the 
flush-to-the-floor Rotary type 


not interfere with traffic going} 


in or out. 
Ford—Westinghouse motor analy- 


a lot of business. A Weaver| 
brake-tester is used for brake 
adjustments. A full line of K. R. 


Wilson shop tools and equipment 
such as tool benches 


uses two special wrecking trucks 


| for road repairs or towing. 


Service 20 Per Cent 
The gasoline pumps of the main 


| station as well as that of the two 
| feeders are of the Tokheim make 
| and the latest cash register type. 


Parts for the Ford cars are all 


| obtained from the Ford Motor Co. 
| while such parts as are needed 


for other makes of cars are ob- 
either from the local 
dealers or from one of the job- 
| bing concerns in town. Since the 
| station was opened a month ago 
| the service on other makes of 





is | 
used. Being even with the floor at | 
all times when not in use it does} 


The company has the} 


is to be} 
found and Parfet is equipped to | 
do body bumping, painting, bat- | 
tery charging and repairing. He | 


| “In equipping the plant I 











cars has averaged better than 20 | 
per cent of the volume. The per- | 
centage of service work so far} 
has been divided on the basis of | 
65 per cent quick service and} 
minor repairs and 35 per cent | 
major jobs the total shop volume 
being approximately 1,200 jobs per 
month. The same _ percentage | 
have been obtained at each of | 
the two feeder stations. 

Parfet has been the leading 
Ford dealer in the northeast sec- 
tion of the state for a number of 
He formerly had a con- 
ventional show room and rear 
entrance shop. 
find that sales and service 
being handicapped by his 
tion. Before planning the new 
he spent some_ time 
out the neighborhood 
stations in the Detroit area and 
after getting the plant under 
way he equipped it with the very 
latest appliances obtainable. 
own story and results so far are: 
aban- 
doned all the machinery and de- 
vices we had jin the old place be- 
cause I am convinced that when 
a dealer sets himself up in this 
new type of automotive merchan- 
dizing he should have the latest 
time and money saving devices 


was 
loca- 


| and 


He had begun to| 


His | 


possible. Everything we have is 
new. In the first month we did 
313 greasing jobs or three times 
as many as I did in any three 
previous months in the old place. 
Without the very latest types of 


| hoists and the new high speed 
| greasing tools we never could 
have done that. We are also 


pumping 11,000 gallons of gasoline 
we are getting the breaks 
on the sales of lubricating oil and 
crank case oil changes. As a re- 
sult the front end business, as 
we call it, meaning oil, grease and 
gasoline is very nearly paying our 
general expenses. Besides that 
the contacts made at the pumps 
and the grease hoists by our 
eight salesmen has eliminated 
door bell ringing and provided us 
with a host of prospects. To show 
you what I mean the other night 
a man driving a Packard car 
stopped for gasoline. I talked 
cars with him thinking I might 
switch him to a Lincoln. Instead 
inside of 10 minutes I sold him a 
Ford coupe, straight sale and he 
doesn’t even live in Port Huron.” 

Forty-four men are on the com- 
pany’s payroll. Sixteen are em- 
ployed in the shop and the rest 
are employed at the gas station, 
parts and other departments. 





FEEDER STATION NUMBER TWO is at Pine Grove and Lincoln 
Streets, heavy service work coming to this station also is sent to the 


main central station of Parfet organization. 


Each feeder is com- 


plete so far as gasoline, greasing and light service work is concerned. 
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Reach Them 


before the curtain rises 


There’s no better way to pre-sell the automobile buyers of New York 


than with an “A-Plus” schedule in The New York Times 


* * 


HETHER it is a new play on Broadway, 
or a new motor car making its bow to the 
New York audience, experienced showmen know the 


value of pre-selling their offerings before the curtain 


goes up. 


To do this successfully requires no Barnum methods. 
It’s just a matter of reaching the right people—those 
with the means to buy—through forceful advertising 
in the newspaper which holds their interest and con- 
fidence. That newspaper is The New York Times, 


which has for its readers more ‘“‘immediate’”’ prospects 


* 


* * 


for automobile sales than any other newspaper — 
executives of large corporations, owners of businesses, 
professional men and women, teachers, housewives, 


and others with steady incomes. 


This concentrated New York Times market deserves 
more than ordinary effort at announcement time, as 
well as throughout the year. Leading automotive : 
executives recognize this and favor The Times with 
an A-Plus advertising schedule. They know the value 
of advertising to this market before the curtain rises 


—and all the while the show is on. 


She New York Gimes 


Advertising ‘Representatives 
JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT, MICHIGAN 


400 N. Michigan Avenue 
CHICAGO, ILLINOIS 
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Complete — Service ‘Spells Business for Dealer 


Station Rebuilt 4 Years 
Ago Still Gaining Volume 


Monroe, Mich., Sept. 20.— Harry May, operating the 
Harry May Chevrolet Co., handling Chevrolet and LaSalle 
cars, claims that when he remodeled his building four 
years ago and installed gasoline pumps on the concrete 
platform in front, the change made his place the first of 


the modern sales and service 


The establishment is at the south end of the city, and 
the fact that it is practically the last business establish- 


ment on the road to Toledo has 2 — 


not affected the volume of busi- | 
ness. During the past two years | 


the volume on | 

NEIGHBORHOOD Chevrolet cars 
SALES AND has_ increased | 
SERVICE PLAN 


large service | 
department gets | | 
a steady play in | 
greasing, lubri- 
cation and re- 
pair work. The 
ear sales this} 
year to date is 
greater than| 
that of all of | 
last year, and | 
the company having already ex- | 
ceeded its quota of commercial 
cars is now devoting its sales 
efforts in taking advantage of the 
better crop and fruit conditions | 
in the surrounding territory. 


Station Rebuilt 


Originally the building was the | 
old square-faced type. Four years | 
ago May saw one of the service 
films sent out by Chevrolet, show- 
ing how dealers were losing gaso- 
line and oil sales and car wash- 
ing which could be handled at a/| 
profit, and decided that such 
service and facilities added to his 
establishment would go a long| 
way toward paying overhead. He | 
called in the building contractor | 
and made arrangements to have | 
45 feet of the front of the building | 
removed and set back 12 feet | 
from the curb. This area was | 
paved and gasoline pumps in- 
installed in the center. Business | 
began coming in, and since that! 


more dollars 
for dealers! 


| 
| 
| 


DID YOU GET 
of this valuable 


Sales and Service | 


Handbook? 


| pumps give 


steadily and the Fs 


| gasoline gallonage for 1935 has 
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stations in the country. 


date gasoline sales have steadily | 
increased. 

The three Pennsylvania gasoline 
a full view of the 
salesroom and the attendants take | 





time to sell the service and re-| 
pair work which the owner may | 
require. 
Competion High 
Gasoline competition in Monroe 
is at a high point. Despite the 
location of the May plant, the 


increased to a point where for the 
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ONE OF THE FIRST—This neighborhood sales-service station opened four years ago by the Harry 


| May Chevrolet Co. is one of the first of the kind to appear. 


Since that time this movement has gained 


favor so that this type station is rapidly becoming the rule rather than the exception in the Motor Capital. 


shop jobs are handled 
average month. 

The showroom accommodates 
five cars. To one side of the 


+cation oil 


| plete 


past few months it has averaged 
over 12,000 gallons per month with 
a corresponding increase in lubri- 
sales. The greasing 
section with two lifts and com- 
alemiting systems, which 
will handle either knee action or 


| other cars, has been running as 
| high as 800 jobs per month, a 


high percentage of them other 
makes of cars. 

The shop in the rear of the 
parts and salesroom is large and 
entrance is at the side of the 
building and cars may be run 
through with exit conveniently 
arranged at one end of the build- 
ing. The shop equipment in- 
cludes brake tester, wheel aligner, 


frame straightener and the Chev- 
and high 


rolet list of special 


speed operation tools. Motor ana- 
lyzer equipment is used on almost 
all motor jobs. One feature of 
the repair work today, according | 
to May, is the increasing number | 
of chassis jobs, the majority of | 
which are brake adjustments and | 
relining of brakes. Five hundred | 


showroom, but visible from the 
gasoline pumps, is the stockroom. 
The volume in parts and acces- 
sories has increased steadily and 
accounts for a big share in the 
year’s profits of the company. 
The regular Chevrolet line of ac- 
cessories is handled and aug- 
mented with specialties that have 
met with favor in the community. 


Parts Volume Up 

In view of May’s long experi- 
ence with a station of this type 
his ideas are worth the attention 
of the dealer going into the sales 
and service station set-up. He 
says: 

“The dealer who fails to handle 
everything needed by the car 
owner and who lets some other 
fellow get it might just as well 
decide to go into some other line 
of selling. The close contact he 
establishes with owners through 
this type of station eliminates a 
lot of doorbell ringing and chas- 
ing aimlessly around hunting 
prospects for cars. The majority 


YOUR COPY 


@ This Packard Sales and Service 
Handbook is a valuable source of com- 
plete information about Packard Cable 
and other Packard products. It also 
contains parts numbers and retail prices. 
You will find it a handy aid in your busi- 
ness. If you have not received a copy, 
write directly to us and we will gladly 


send you one... . 
Corporation, Warren, Ohio. 


so 


REG.U.S.PAT OFF 


Packard Electric 


| the 


of our sales this year have been 
made to our former owners and 
to people whom we have met 
right here at the gas pumps or in 
the shop getting their cars 





| greased. 


Good Will Builder 

“Incidentally,” May concluded, 
“the public is becoming more and 
more lubrication-minded. When 
car is on the hoist we get a 
better chance to talk about re- 
pairs or new cars. The conveni- 
ences of a station brings trade, 
and I can add that this year, for 
the first time in many years, used 
car sales have kept pace in vol- 
umn with new cars. Give the car 
owners what they want and you 
build up good will for the future.” 





Electric Lift 
Designed For 
Sales - Service 


Defiance, O., Sept. 20.—-The new 
PAR electric lift, designed for 
use in quick service-sales stations, 
is now ready for volume produc- 
tion, according to W. C. Allen, 
vice-president in charge of sales 
of the Modern Equipment Corp., 
its makers. 

Rated at 7,500 pounds, each new 
lift is tested with a 15,000 pound 
load to insure its rigidity and 
proper assembly, Allen said. Ease 
of installation is one of the out- 
standing features and the lift has 
been designed for practical use 
in any location, either inside or 
outside. 

It may also be used in new car 

| showrooms or service sales de- 
partments to show prospects the 
| under construction of motor cars 








"Old Ford Dealer Opens 


Feeder in Grand Rapids 


Grand Rapids, Mich., Sept. 20.— 
The Universal Car & Service Co., 
the oldest and one of the largest 
Ford agencies in Grand Rapids 
and western Michigan Aug. 10 
opened a sales and service sta- 
tion in the eastern section of 
this city. The company is the 
second Ford distributor in this 


yellow, and is brightly lighted 
both at night and in the day time. 
The service department equipped 
with the most modern equipment, 
can accommodate two automo- 
biles at the same time. Hi-Speed 
gas and oil products are sold at 
the station. 

Irvin F. Wehler, an experienced 


In an effort to get broader coverage in its home town market without 

undue costs the Universal Car and Service Co., Ford dealer, in Grand 

Rapids, opened this feeder type station on one of the main highways. 
Gasoline, oil and grease sales are expected to provide this 


contact point without 
city to maintain such a feature 
in conjunction with a downtown 
plant. The station is situated on 
a widely traveled thoroughfare. 
The new station is one of the 
Hi-Speed service stations which 
the latter company has been 
building throughout the city. Uni- 
versal is leasing its display and 
service space from that company. 
The building is faced with 
glazed tile of white and green, 
with the Universal sign on either 
side of the large Hi-Speed tower. 
The display room is trimmed in 


THE 


cost to the company. 


motor car man, is to be in charge 
of the station as manager. He 
has been in the Ford business 
since 1926 and for several years 
he was with the former Wood 
Motor Co. of Grand Rapids. John 
G. Drotar, with 16 years exper- 
ience in the motor field, is to be 
in charge of the service, with 
William F. Stryker as his as- 
sistant. 

L. S. Dykstra, secretary and 
sales manager, joined the firm in 
1919. 


VALUE OF 


UNIFORMITY 


Stations of uniform design have increased sales for 
oil marketers. They will do the same for motor car 
dealers. Uniformity reduces building costs. Ask Austin. 


THE AUSTI 


N COMPANY 


| and for the merchandising of 


service work. 


Engineers and Builders—16112 Euclid Ave., Cleveland, O. 


te Bee 
Offices in Principal Cities—Detroit, Michigan, 2842 West Grand Boulevard. 
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Just 770 of them counted for 81% of the total car sales last year. 





CIRCULATIONS OF SIX WOMEN’S MAGAZINES 
IN THE 770 LEADING AUTOMOBILE COUNTIES 










And in these car-selling counties Woman’s Home Companion has 


87% of its circulation—a substantially greater volume and percent- 
1,977,559 





1,780,120 1,746,231 


age than any other woman’s magazine. 







1,656,586 





1,590,850 





The Companion dominates in these areas because it appeals to the 






% of U.S The Companion's 
County Toto! Circulation 
Magazine Circulations Circulations Advantage 





progressive younger women who initiate so much of the buying. It is 












In the 770 Leading Automobile Counties, Woman's Home Companion And since any dea ler will tell you that the woman 1s speaker of the 
Ranks First both in Volume and Percentage of its U. S. Circulation 





| W.H.C. 2,245,286 —- 87.14% 
Mag.B. 1,977,559 78.90% 267,727 
Mag.C. 1,780,120 76.92% 465,166 geared to their thinking — accelerated to their modern pace. 
Mag.D. 1,746,231 84.87% 499,055 
Mag.E. 1,656,586 86.91% 588,700 | 
Mag.F. 1,590,850 81.71% 654,436 | 
} 
| 







house today, why not give her a first-hand invitation to visit your 


showrooms— in the magazine that has won leadership by recogniz- 


aia LS = 
ing her growing influence. 


WOMAN'S HOME 















THE CROWELL PUBLISHING COMPANY... .WNEW YORK 
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Business Index Climbs to Within 29% of Normal 


ao : 
mont, Billings, Binghamton, Boise, 


Is Contin ued; 


Survey of Nation Shows 





Detroit, Sept. 20..-Business con- | 
tinued its upward progress during 
August, moving to within 29 per 
cent of normal, according to the 
monthly survey conducted by the 
research division of Brooke, Smith 
& French, Inc., Detroit and New 
York national advertising agency, 
which gathers figures from 147 
of the nation’s leading trading 
areas. 


The advance in business activity 
which began with a 4 per cent 
jump in July continued through- 
out August despite small seasonal 
declines in some of the larger 
industrial areas, and presents an 
optimistic contrast to the 10 per 
cent drop general business ex- 
perienced during the same period 
last year, the advertising agency’s 
report points out. 


Farm Areas Up 


Particularly noteworthy were 
the gains in agricultural areas 


which registered advances of 3, 





4 4 and 5 per cent in a single month. 
| Improvement was quite generally 
distributed across the country, 
New England being the only ma- 
jor section which failed to show 
increases. 

The total number of areas 
showing increased activity was 
87, while 50 declined and 10 re- 
mained unchanged. 


Improve 5 per cent 

Greatest August gains, with in- 
dexes improving 5 per cent or 
more over July, were registered 
in the following areas: 

Abilene, Beaumont, Bingham- 
ton, Chattanooga, Dallas, Green- 
ville, Joplin, Reading, San An- 
tonio, Spokane, Springfield, Mo., 
St. Joseph, Stockton, Tacoma, 


Toledo, Topeka, Wichita, Wichita | 


Falls, and Youngstown. 
The following areas 

closest to normal in August: 
Albany, Albuquerque, Atlanta, 


were 


























The Story of a 


Million-Dollar Hat 


T’S a simple story. It begins when 

Miss Blandish walks around New 
York wearing a funny-looking hat. 
But the cameras 


Small boys laugh. 


click. Pretty soon the hat is in all the 
department stores on the Avenue. 

A buyer from San Francisco comes 
He knows style when he sees 


to town. 


it and orders a hundred dozen. 
the merchant from Elko, Nevada, goes 
to San Francisco and he starts ordering. 

And so it goes. Before you know it, 
the whole country has gone Blandish. 


big cities. 
reach them all? 


week, 


point of view. 
Then 


Somebody makes a million dollars. 


Moral: The easiest and cheapest way 
to sell something in quantity is to sell 


it first to the people that other people copy. 
Some of these people live in New 
York. More of them live in the other 


| advises 





| ceding 
Austin, Bakersfield, Bangor, Beau- | 


So how 


You'll find the answer between the 
covers of The New Yorker, a national 
weekly of selective circulation. 
126,000 copies go all over the 
country to people with the New York 


Casper, Charleston, W. Va., Char- 
lotte, Cheyenne, Colorado Springs, 
Columbia, S. C., Columbus, Dallas, 
Denver, Grand Junction, Green 
Bay, Greenville, Harrisburg, Hous- 
ton, Indianapolis, Jackson, Miss., 
Jacksonville, Lincoln, Lynchburg, 
Manchester, Miami, Milwaukee, 
Montgomery, Nashville, Norfolk, 


Oklahoma City, Peoria, Phoenix, | 


Portland, Ore., Raleigh, Reno, 
Richmond, Sacramento, Salt Lake 
City, Spokane, Springfield, Mo., 
St. Paul, Terre Haute, Topeka, 
Tulsa, Washington, D. C., 
ston-Salem and Yakima. 


Tractor Market 


Washington, Sept. 20.—Mexico 
a growing market for tractors 
result of financial aid extended 
the government to the small farm 
co-operatives. Horton Henry, asst. 
trade commissioner at 
the Commerce 
that in the last 
of tractors and other 
implements increased 200 per cent. 
In 1934, 352 tractors were shipped 
into the county, against 115 the — 
year. The United States 
almost 


is 


agricultural 


all the demand. 


supplies 


| 


are you going to 





Each 


These people not only set the style 
in hats. They open up the markets for 
kitchen sinks and silk hosiery, radios 
and massage creams. Most anything, 
in fact. Including motor cars. 


NEW YORKER 


25 WEST 45th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 











Annual Automobile Issue—November 2nd 
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Win- | 


as a} 
by | 


Mexico City, | 
Department 
two years imports | 
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NORMAL LINE 





Jobbers Selling at List 
Do Not Enter Agreement 


Se pt. 
who 


WwW ashington, 
motive jobbers 
manufacturers’ list prices need | 
not be alarmed by the recent 
cease and desist order issued by | 
the Federal Trade Commission | 
against the Birmingham (Ala.) 
Automotive Jobbers Assn. so long 
into 


20. Auto- if 
adhere to} 


as they do not enter any 
|} agreement among themselves to 
do so. 


The order having created doubts 


|in the minds of some jobbers as 


| order. 


to what they could and could not 
do in regard to resale prices, 
Automotive Daily News sought 
and obtained from William T. 
Kelley, chief counsel of the com- 
mission, an interpretation of the 
This order prohibits the 


| Birmingham jobbers from carry- 


|ing out the terms of an 
| ment, combination, understanding 


| 


| 
| 
| 


“agree- 


and conspiracy to fix and main- 
tain uniform prices to be exacted 
by them from purchasers of auto- 
mobile parts and accessories.” No. 
1 of seven acts prohibited was 
“by agreement, understanding or 
combination abiding by manu- 
facturers’ resale schedules in the 
selling of all automobile parts and 
accessories.” It was this prohibi- 
tion that has had many jobbers 


| worried. 


| to 


Kelley made it clear that it is 
perfectly legal for a jobber to 
sell at list prices if he wants to 
but he must not enter into any 
agreement with another or a 
group to do so. It is such a com- 
bination that was found illegal 
in the Birmingham case. Kelley 
also said that a manufacturer 
cannot force jobber adherence to 
resale prices by contract or other- 
wise. He added, however, that a 
manufacturer may refuse to sell 
a jobber for cutting prices or 


for any other reason. 


Winning Model Coaches 
On Display in Detroit 


Detroit, Sept. 20.—Award-win- 
ning models in the 1935 minature 
coach-building competitions con- 
ducted by the Fisher Body Crafts- 
man’s Guild are now on display in 


| the lobby of the General Motors 
Bldg. here. 


Included in the exhibit are the 
four Napoleonic coach models that 


| won for their builders $5,000 uni- 


| versity 


scholarships when they 


| were adjudged the best submitted 
| in the master class competition by 
| boys from all parts of the United 


| first 


States. 


Besides these, travelling coaches 
constructed by the 18 regional 
winners in the apprentice class 
competition, whose builders re- 
ceived free trips to the fifth con- 
vention of the General Motors- 
sponsored educational foundation 
at Quebec as well as cash awards, 
will be on exhibition. This is the 
national display of these 
models. 





Low IncOme Homes 


Buying Most Autos 


Washington, Sept. 20.— 
Families with incomes of 
less than $2,000 a year far 
outnumber those with high- 
er incomes in the purchase 
of automobiles, according to 
a survey in Columbia, S. C., 
results of which were an- 
nounced by the Commerce 
The re- 


Department today. 
port agrees in general with 


similar studies in Austin, 
Tex., Fargo, N. D., and Port- 
land, Me., and the depart- 
ment says: 

‘These new statistics drive 
home the point that mass 
consumption on the part of 
families with small incomes 
is the backbone of  busi- 
ness.” 


Dollar Volume Up 17% 


In Small Towns, Farms 

Washington, Sept. 20.—Indica- 
tive of a continuing healthy 
market for automotive products 
in small towns and rural areas, 
daily average sales of general 
merchandise were 7 per cent 
greater in August than in July, 
the Commerce Department an- 
nounces. 

The dollar volume 
17 per cent higher than 
gust last year and 23 per cent 
above August, 1933. Total sales 
for the first eight months of this 
year show an increase of approxi- 
mately 23 per cent as compared 
with the corresponding period of 
1934. 


on Ras Tr icin 


Win Insurance Rate Cut 

Omaha, Neb., Sept. 20.—In oper- 
ation of its fleet of 25 circulation 
department trucks and editorial 
department cars, the Omaha 
World-Herald has had the most 
remarkable safety record of any 
large newspaper in the United 
States, according to the Foster- 
Barker Insurance Co., which car- 
ries the liability and property 
damage insurance on these cars. 

“The vast majority of news- 
papers of the country have an al- 
most prohibitive insurance rate 
on their cars and trucks,” said 
Guy Cramer, manager of the 
casualty department of the insur- 
ance company, “and a number of 
them can’t get insurance at any 
price. But the World-Herald, due 
to its unusual record, is on the 
preferred list.” 

The trucks have governors on 
them limiting their speed to 25 
and 30 miles an hour. The fleet 
averages about 200,000 miles a 
month, and in two years only 
$287.50 has been paid out in dam- 
age claims. This for the most 
part was for dented fenders, 





was about 
in Au- 
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Dealer Has Few Troubles Down in Australia 


No Contracts or Sales 


Pacts Under Agreement 


| cur we make such changes only 


Detroit, Sept. 20. Automobile , 
dealers in Australia enjoy a free- | 
dom in their sales franchises 
which dealers in the United | 


States might well envy. 

There are no contracts or long 
worded sales pacts. All dealer 
relations with the Australian dis- 
tributors are gentlemen’s agree- 
ments. 

The Australian distributor of 
cars bearing American names is 
in effect a manufacturer in that 


he imports only chassis and mo-| 


tors and assembles the cars him- 
self, furnishing bodies, springs, 
tires, batteries, lamps and other 
parts. 


As a manufacturer he makes 
terms with the dealers, giving 
them a discount considerably low- 
er than that allowed in America. 
The arrangement is then con- 
firmed by a short letter. The rest 
of the transaction, even to the 
dealers not infringing on each 
others territory is based on word 
of honor and the integrity of both 
parties. 

Robert T. Lane of Lane’s Mo- 
tors Pty., Ltd., of Melbourne and 
H. H. Pittman of Adelaide, both | 
making periodic trips to the states 
to visit the Chrysler export di- 
vision, under which they hold | 
sales and manufacturing rights, | 
are the authorities for the above 
statements. 

Lane, as head of the organiza- | 
tion which bears his name in 
Melbourne and Pittman, who rep- 
resents a similar type of organiza- 
tion known as Weymouth Motors | 
in Adelaide, handle from 1,500 to 
1,800 cars annually besides han- 
dling the English made Rover 





Automotive 


On the Air 








MONDAY, SEPT. 23 
6:45 P.M.—SUN OIL (NBC, Blue), 
Thomas. 
7:45 P.M.—PHILCO (Columbia), Boake Carter. 
8:00 P.M.—STANDARD OIL OF N. J. (Co- 
lumbia), Esso Marketers present Lombardo 
Road. 
8:30 P.M.—FIRESTONE (NBC, Red), Voice of | 


Lowell 


Firestone—Margaret Syeaks, soprano; mixed 
chorus and Wm. Daly's symphonic string | 
orchestra. | 

9:00 P.M.—SINCLAIR (NBC, Blue), Sinclair | 
Minstrel Show with Gene Arnold, _inter- 
locutor, 

TUESDAY, SEPT. 24 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

8:30 P.M.—PACKARD (Columbia), Packard 
presents Lawrence Tibbett, baritone, with 
Don Vorhees and his orchestra | 

9:30 P.M.—FORITY (Columbia), Fred Waring’s 
Pennsylvanians and Colonel Stoopnagle & 
Budd 
TEXAS (NBC, Red), Eddy Duchin and his 
Fire Chief orchestra; guest singers 

WEDNESDAY, SEPT. 25 

6:45 P.M.—SUN OIL (NBC, Blue) Lowell 
Thomas 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

THURSDAY, SEPT. 26 

6:45 P.M.—SUN OIL (NBC, Blue) Towell 
Thomas 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

10:00 P.M.—STEWART-WARNER (Columbia), 
Alemite Half Hour with Heidt’s Brigadiers 

FRIDAY, SEPT, 27 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas, 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

8:00 P.M.—CITIES SERVICE (NBC, Red), 
Jessica Dragonette and Cities Service quar- 
tet; Frank Banta and Milton Rettenberg, 
piano duo; Rosario Bourdon’s orchestra. 
SOCONY VACUUM (Columbia), Socony 
Sketchbook with Johnny Green's orchestra; 
Virginia Verrill, singer, and Christopher 
Morley. | 

10:00 P.M.—STUDEBAKER (Columbia), Rich 
ard Himber and Studebaker Champions. 

12:30 A.M.—STUDEBAKER (Columbia), Rich 


ard Himber and Studebaker Champions. 


SATURDAY, SEPT. 28 


7:00 P.M.—ATLANTIC REFINING (Columbia), | 


The ‘Atlantic Family on Tour,’’ with Frank | 
larker, tenor, and guests, | 
9:00 P.M.—CHEVROLET (NBC, Red), G-Men 
—authentic from official Department 
of Justice files dramatized by Phillip Lord. 
9:30 P.M.—SHELL OIL (NBC, Red), The | 
Shell Chateau, starring Al Jolson; guest | 
artists; Victor Young's orchestra | 


cases 


SUNDAY, SEPT. 29 | 


6:30 P.M.—ACME (Columbia), Smiling Ed | 
McConnell. 
7:30 P.M.—GULF (Columbia), Phil Baker, 


Great American tourist, with Beetle, Bottle, | 
and Hal Kemp’s orchestra. | 


cars. Each has an extensive dealer 


organization, and each controls 
retail sales in the cities in which 
their plants are located. Mel- 


bourne is a city of 1,100,000 and 
Adelaide 350,000. 


ditions in Australia, Lane says: 
“Cancellation of a dealer 
ment is extremely rare. It is then 
done by mutual agreement and 
only then after we have done 
everything to assist such a dealer 
to stay in business. We extend 
to him everything in the way of 


| have means of extending to him 


stock which enables him to keep 
on. 
| “In the event that cars traded 


Our 











































agree- | * 
— | up a new point we find some man 


o— 


Commenting on the dealer con- | 


sales help and in our country we | 


S 


in are difficult to dispose of at his 
point, we ask him to bring the car 
into the larger center and then 
we dispose of it for him. When 
model changes are about to oc- 


when the entire dealer organiza- 
tion is practically out of stock. 
Such cars as he may have are 
taken back and sold by us for his 
credit. 

“Unlike you in the States, we 
have a dearth of dealers. Conse- 
quently, when we want to open 


who is doing a good service job 
and arrange to have some one 
join him to sell cars until the 


| dealer prospect finds that sales 


are possible. We actually have to 
make dealers, something which 
the American manufacturer had 


an elasticity of credit on cars for | to do 20 to 25 years ago. 


“Retail car salesmen in Austra- 


| lia are on a salary basis, the com- 


pensation being equivalent to $25 


Uncle Sheldon 


? Sekdom Suniled 


per week, and a commission 
added, which varies according to 


| the salesman’s ability. 





“In Adelaide dealers telephone 


each other when a car owner 
starts shopping for the ‘best 
price. An _ allowance of 100 


pounds by one dealer is consid- 
ered the allowance by the other 
dealer, regardless of whether the 
shopper talks to the dealer who 
handles Ford, Chevrolet or any 
other make. 

“U. S. dealers will be interested 
in prices of American cars. The 
lowest priced Ford sells for $1,750, 


Chevrolet $1,575, Oldsmobile $2,200, 
Dodge $2,025, Plymouth 2,000, 


Terraplane $1,850, Chrysler $2,500 
in American money and these 
cars sell in considerable quanti- 
ties throughout the entire year. 
Truck sales in Australia reach 
unusual volume. 


“Motor car financing Down Un- | 


proval. 


der is much the same as in the 
U. S., with the exception that the 
rates are slightly lower. For the 
past year, however, owing to the 
fact that Australia has been on 
the upward boom since 1933 the 
number of finance deals has di- 
minished and now amounts to 
less than 50 per cent of the total 
sales made. 

“Service work in Australia is one 
of the important items of the 
dealer’s business and every dealer 
handles 100 per cent of the serv- 
ice work on the cars he sells. 
The public depends on the dealer 
doing the job to guarantee the 
work and the dealer, in the event 
of a car owner going elsewhere, 
makes it his business to contact 
personally with the owner and get 
him back.” 

Lane and Pittman are return- 
ing to Australia immediately. 


Goggled and dustered, our Uncle 
Sheldon grimly piloted the family 
touring car on the Sunday outings 
of a generation ago...fully expect- 
ing to engage in amateur mechan- 
ics before the trip was complete. 

But Uncle hasn’t had a worm’s 
eye view of a car in years. He’s 
found he can depend on the 

widgets in his today’s car to 
work correctly and contin- 
uously, unattended. And 

Uncle is a changed man. 

Borg & Beck has helped 
in diverting the populace 
from a need for sordid inter- 
est in an automobile’s insides 

—helped by building clutches 
so well and so expertly that they 
may be taken for granted. 

The vast majority of today’s cars 
carry Borg & Beck clutches — 
good evidence that our labora- 
tories, our metallurgists, our engi- 
neers and our workmen know 
their business. Good evidence that 
a nation of motorists doesn’t need 
to know a thing about a clutch. 

And Uncle Sheldon smiles ap- 
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Division Borg-Warner Corporation 
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Much Greater Incomes 


braska automobile dealers who/| that time, 
were inclined to be downcast last | increasing 
month when lack of moisture and | sales. 


a 


present time. A 
September estimate of Nebraska’s 
farm income for 1935 is $294,000,- 
000 or $31,315,000 better than 1934. 
It is $131,567,000 better than 1932 
and represents a steadily mount-| year. 


sizzling sun 
earlier fine prospects for a corn 
crop, are looking forward to the/ 41 per cent of normal, 
fall and winter months with con-| braska, is forecast by A. E. 
siderably more optimism at the! derson, state and federal agricul- 
conservative | tural statistician, 
early September conditions. 
1934 corn production was 21,363,-| time frost arrives,’ Anderson re- 
000 bushels, and the market price | ported. 
| for corn is better 
The 1928-32 
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Nebraska Crops Better; Dealers Are Optimistic 





crop in Nebraska, however, was | 


225,053,000 bushels. 
Spring wheat deteriorated dur- 


| ing August from black stem rust, 
A r e S e e it Fo r Fa r m e . $s | Anderson’s report said, although 


Lincoln, Neb., Sept. 20.—Ne-; ing increase " 
reflected in constantly 





threatened the 





| A 124,874,000-bushel 


now than last | 
average corn | 


the winter wheat outlook remains 
since| good. The total indicated wheat 


year and a five-year average of 
56,537,000 bushels. 
crop,| “Most of the crops are above 


for Ne-| average and better than last year. 


An-| Corn is the only major crop which 
appears to be below the average, 


on the basis of | although considerably above 1934, 


The | and its outcome depends upon the 


Rains Helped 


crop is 36,197,000 bushels as com- | 
truck | pared with 15,838,000 bushels last 





Recent rains which were gen-| 


eral over the state were of great 
benefit to crops, excepting corn in 
the southern section of the state 
where the crop was mostly ruined 
before the rains came. On the 
other hand, most of the corn in 
the northern half of the state will 
average a fair crop if it is not in- 
jured by frost before maturity. 

The statistician’s figures are 
distinctly encouraging to the au- 
tomotive trade in Nebraska. Con- 
sidered in connection with the 
widespread relief afforded farm 
debtors, the lower cost of servic- 
ing their debts, and the success 
of a determined campaign for 
checking tax increases, they ex- 
plain why a measure of prosperity 
is returning to agricultural Ne- 
braska, and so to commercial and 


industrial Nebraska. The agri- 
cultural income has _ benefited 
greatly through the higher prices 
and processing tax returns to the 
farms brought about by AAA, 
Lincoln and Omaha dealers agree. 

Including $30,000,000 of AAA 
benefits for wheat and for corn- 
hog contracts, the present figures 
present an aggregate agricultural 
income for the present season of 
$2,201 for every farm in the state 

the high point in the last five 
years. 


New 1936 Fords 
Scheduled For 
Early October 





AGAIN, AS FOR 44 YEARS, 
THE NATIONAL JOURNAL of OPINION 


Broadening and making more 
valuable a service that has been 
exclusive with it for years, The 
Literary Digest presents per- 
tinent quotations of opinions 
from the press and from leading 
authorities in all parts of the 
world. 


Longer quotes now are printed and as 
a fundamental we give the reader both 
sides with a reference to the source of 
the opinion, i.e. the name and the loca- 
tion of the newspaper, periodical or 
individual quoted. 


‘Then our staff of special writers adds 
news from original sources using cable, 
telegraph, telephone. Balanced—impar- 
tial—complete—giving a service that 
is available nowhere else. The Literary 
Digest is The Digest. 

Background and research are vital to 
an understanding or discussion of cur- 
rent events. Five elements enter into 
the preparation of major articles. 


ist. The Cause. Why did it occur? 
2nd. What 


facts and personalities are 
back of it? 


historic or romantic 


3rd. What is its immediate effect? 


gth. What do prominent people 
and the press of the world 
think? IV hat does labor think? 


5th. What is the news and the 
significance of the news? 


Here is a formula of balanced resumé, 
clear and sparkling. It tells the reader 
how every part of the country, every 
grade of population feels about events 
and policies of moment in the life of 
the world. 


‘This is an exclusive function of The 
Digest’s. You cannot get this service 
from any other periodcial. 





The Same Kind of People 
Always Read The Digest 


Editorial service automatically selects 
‘The Digest type of reader. 

In every community these readers are 
representative of families of substance 
—alert and influential. 

71% comprise business and manu- 
facturing executives and members of 
the professions. 

Here, too, is a cross-section of the in- 
telligent public which does not vary in 
character. Five separate investigations 
in five years show practically the same 
percentages of Physicians, Attorneys, 
Judges, Educators, Bankers, Manu- 
facturers, Insurance Executives, Real 
Estate and Building Contractors, 
Wholesale and Retail Dealers, etc. 


A Huge Automotive Mar- 
ket—Present and Future 


To the automotive industry The Di- 
gest offers a market of pre-determined 
value and verified responsiveness. 


iterary Digest 


Cte eee 2 1s er) er ee ee) 





% 
G% WR CGARERRNS. 


GEARED TO THE NEW TEMPO e 


A Poll of its subscribers reveals that 
80.9 percent of Digest families are 
owners of one or more cars and 30.5 % 
said they would buy new cars in 1935. 
A most fertile field to cultivate for 
replacement orders or for sales to those 
buying their first automobile. 


In December we shall conduct another 
Automobile Poll to determine how 
many Digest families will buy auto- 
mobiles in 1936 and how much they 
will spend. 


This great body of car owners pro- 
vides a major market for operating 
requirements such as tires, gasoline, oil 
and anti-freeze products. Also for such 
accessories as car heaters, radios, spark 
plugs, chains, brake linings, etc. 


Digest families travel in all parts of 
the United States, Canada, Europe, 
Mexico, South America and the Orient. 
‘Through a questionnaire we learn that 
more than 72% tour by motor car. 
Here is a market having ample finan- 
cial resources as demonstrated by many 
impartial surveys. establishing the pur- 
chasing power, responsiveness and re- 
sponsibility of Digest families. 


The Digest is Indispensa- 
ble to Every Automotive 
Advertiser's List...... 


With its rate lower than that of any 
other news weekly. 

With surplus circulation over the guar- 
anteeé. 

With larger circulation than any other 
news weekly. 

With the Automobile Advertising 
Guide—a directory to 1936 motor cars 
—distributed to subscribers. 


The Digest offers motor car manu- 
facturers one of the outstanding 
advertising investments. 





The Literary Digest 











Detroit, Sept. 20.—A new Ford 
V-8, improved but not basically 
changed from the current series 
of models, will be ready for the 
market around the first of Oc- 
tober, Henry Ford told Robert M. 
Ross in an interview in the 
Detroit Times. 

Ford has not yet formed a 
definite conclusion on the business 
possibilities of next year, he told 
Ross, but the trend of wages, he 
believes, will be up if anything. 
The political campaigns of 1936, 
he added, will have no appreciable 
effect on industry. 

Price is still the most important 
factor in the purchase of auto- 
mobiles, he said. 

With his earlier prophecy of 
| 1,000,000 cars this year almost 
realized (the figure to date is 
966,104), Ford refused to make 
|}any predictions concerning the 
coming year. 

“See me around the first of the 
year,” he said, “I'll know more 
about it then.” 

Of his new product, he explained: 

“It’s too early to go into de- 
| tails. There will not be much 
| change, at least no basic change. 

We're getting ready for produc- 
| tion and you'll see it around the 
| first of the month. 








U.S. Regains Lead i in Car 


| 
| Exports to Austria 
| 


Montreal, Sept. 20.—During the 
depression Great Britain took the 
leading place in the export of 
automobiles to Australia, and for 
three years succeeded in main- 
taining it. The latest statistics, 
however, show that the supre- 
macy has been lost. A great in- 
| crease was registered in the 
Commonwealth's imports of auto- 
mobiles from the United States 
for the 10 months ending Apr. 30 
and imports from American 
factories in Canada gained. 
In consequence the United King- 
dom’s shares of trade declined 
from 64 per cent three years 
ago and 41 per cent last 
year to 28 per cent this year. 
| Imports for the 10 months, in- 
cluding replacement parts, totaled 
| £4,038,651 of which £1,964,342 fell 
| to the United States; Britain came 
second with £1,140,357, Canada 
third with £943,952. Other coun- 
tries made up the balance. The 
United States has thus recovered 
its former supremacy in the field, 
for up to 1930 American automo- 
biles exports to Australia averaged 
over four times those of Britain. 


GM Truck Co. Secures 


Big Government Order 


Detroit, Sept. 20.— Orders for 
$686,000 worth of trucks have just 
been received from the United 
| States government by the Gen- 
eral Motors Truck Co., according 
to J. P. Little, vice-president, di- 
recting sales. 

A majority of these trucks are 
to be used by the Department of 
Agriculture in soil conservation 
work at various CCC camps 
throughout the country. They are 
to have a wheelbase of 169 inches 
and are to be equipped with 12- 
| foot stake bodies. 
| The other units are heavy duty 
combination cargo and dump 
trucks for use of the United 
| States Army, Little said. 








ICC Made ‘Grave Error,’ 
ATA Investigator Says 


o— ee 

Ww ashington, Sept. 20.—“About son county during the fiscal year 
ten billion dollars worth of worth- |} ending Aug. 31, was accomplished 
less railroad securities and inter- | by the automobile theft squad of 
rail competition constitute the the Police Department, the annual 
underlying causes for invasion of | 


the trucking field by the railroad | ee a oe 
store-door pick-up and delivery | y eres ee 

service, according to the Ameri-|. Motorists : 
can Trucking Assn., Inc. J. Nin-|i2& Keys in their cars was re- 


ie ’ fc sel for the ATA, | SPonsible for 98 per cent of the 
om meen, Of counns | thefts, the report says. The de- 








| istration of 
————— | Michigan the first eight months 


carelessness in leav- | 


Michigan Registrations 


Show Increase of 30% 
Lansing, Mich., Sept. 20.—Reg- 
passenger cars in 


than a 30 
compared 


of 1935 showed more 
per cent increase as 


| with the same period for 1934, ac- 


cording to a report given out here 


| by Orville E. Atwood, secretary 
| of state. 


“Business the 


upgrade in 


certainly is on 
Michigan,” 


| commented in making known that 
| the 


counties as a result of the 


Atwood | 
| Morrison Lake, near here, in cele- | 
number | 
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Attacks Railroad Store-Door Deliv 


o——_————— 


Last year the number of passen- 
ger cars were 799,595, as com- 
pared with 1,049,267 for this year, 
an increase of 249,672. Commer- 
cial cars increase 31,481 from 
79,835 in 1934 to 111,316 in 1935. 


250 Chevrolet Men 


Attend Zone Outing | 
Grand Rapids, Mich., Sept. 20. | 
Approximately 250 Chevrolet 
the | 


dealers and salesmen from 
Flint zone attended an outing at 


bration of the greatest 


of Chevrolets ever sold. Actual 


ery Service 
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ence Becker of Grand Rapids; R. 
J. R. Frink of Flint; and Russell 
Fetter of Muskegon. Robert Burt 
of the Grand Rapids office of the 
General Motors Acceptance Corp., 
and William Hurihan of the Flint 
branch of the corporation also 
were present. 


Export Markets Needed 
For Recovery—Mooney 
Cleveland, O., Sept. 20.—Amer- 

ica will not be able to solve its 

agriculture and commodity diffi- 
culties until the overseas markets 





has been investigating the subject | 


and this week his findings were 
announced. 

Beall also concludes that the 
Interstate Commerce Commission 


has no direct jurisdiction over the | 


service and committed a grave 


administrative error in permitting | 


the railroads to enter the field. 

“Obviously,” his analysis de- 
clared, “an examination and re- 
view of the law must now be 
made by the courts.” 

Beall cited scores of court de- 
cisions through which his analy- 
sis inferred that the store-door 
pick-up practices are “outside the 


scope of rail service, uneconomic 


and wasteful.” 

“The railroad traffic figures,” 
Beall asserts, “shows that more 
than 75 per cent of the net rev- 
enue accrues and always has ac- 
crued from about 25 per cent of 


the mileage. Trucks has not hurt | 
in rail- | 


the prudent investment 
roads. The improvement in 
transportation facilities probably 
has made it difficult for the pru- 
dent rail investments to earn 
enough to pay dividends on the 


mileage that represents money | 
lost when the lines | 


which was 
were built and not lost after 
trucks entered the trasportation 
field.” 


Chrysler Sales 
By Dealers Show 


Marked Increase 


Detroit, Sept. 20.—The second 
week in September saw Chrysler 
dealers’ retail 
up at an unusual rate for this 
season. In the week ending Sept. 
14, substantial gains over the pre- 
vious week were recorded in the 
deliveries of both Chrysler and 
Plymouth cars by Chrysler 
dealers, according to figures made 
public by J. W. Frazer, 
president of the Chrysler 
Division of the Chrysler Corp. 

In this week 2,137 Plymouths 
and 673 Chryslers were delivered 
at retail. This is an increase of 
9.6 per cent over the 1,950 Plym- 
ouths and of 24.4 per cent over the 
541 Chryslers reported in the pre- 
vious week. 


In the 37 weeks of 1935 includ- 


ing Sept. 14, Chrysler dealers 
have delivered at retail 115,075 
Plymouths and 32,658 Chryslers, 


a grand total of 147,733 units. 
This represents a very substan- 
tial advance over the deliveries 
reported for the corresponding 
periods of the three preceding 
years. 

Plymouth deliveries are up 25.3 
per cent over 1934, 74.5 per cent 
over 1933, and 251.9 per cent over 
1932, while Chrysler’ deliveries 
show an increase of 70.5 per cent 
over 1934, of 56.2 per cent over 
1933 and of 60.1 per cent over 1932. 
The total deliveries for the com- 
bined lines for the 37 weeks are 
33.1 per cent higher than in 1934, 
70.1 per cent higher than in 1933 


and 178.2 per cent higher than in 


1932. 

In all cases the Plymouth fig- 
ures represent deliveries by Chrys- 
ler dealers in the United States 
only. 


Louisville Police Bat 


High in Car Recoveries | 
Louisville, Ky., Sept. 20.—Recov- | 


ery of 1,022, or 98.4 per cent of 
1,140 automobiles, valued at $659,- 
650, stolen in Louisville and Jeffer- 


tive size in the 
tne previous year with a recovery | 440,664, or an increase of $2,432,- 
percentage of 98.7 and the record | 036. 

in 1934-1935 bids to keep the city | 
| on top. 


deliveries holding 





vice- | 
Sales 


Counties receive 
j;all of the weight tax. For the 
| first eight months of 1934 this tax 
Louisville led cities of compara- | was $10,008,628 and for the same 
United States in period in 1935, it amounted to $12,- 


The increase in registrations 
came in the passenger car field. 





ee. 


Tete Coe 


With greatly enlarged plant facil- 
ities . .. new thousands of men 


on the payroll ...and two great | 
wo aW Ne 
new lines of cars for dealers ... "hens ah 


Everything points to another record-breaking year: 


Great things are happening at Oldsmobile. Plant facilities 
have been greatly increased. New thousands of men are on 
the payroll. Plans are in active operation to make 1936 the 
greatest year in Oldsmobile’s entire history of success! 


In 1934 Oldsmobile sales doubled. In 1935 they doubled again. 
In anticipation of the demand for 1936 cars, Oldsmobile 
expanded its facilities... acquired a new 48-acre plant to 
accommodate greater production of Oldsmobile Fisher Bodies 
... then took over the former body plant to increase capacity 
for manufacturing Oldsmobile chassis. 


Oldsmobile’s greatly expanded plants are now ready to swing 
into action. Oldsmobile’s plans call for a flying start toward 
the new objectives. As Oldsmobile steps out for 1936, all signs 


increase will have more than §$2,- | 
| partment also recovered 70 auto-| 999,000 more in weight taxes this 
mobiles stolen from other cities.| year than last. 
Arrests for local thefts totaled 168 | : 
and for out-of-town thefts, 41. 


|loughby, sales promotion manager. 


- as 


| - % & 4 4 ’ : R é a ; YG 
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are opened up to take care of sur- 
| plus crops, James D. Mooney, 
vice-president in charge of over- 
seas operations of General Motors 
EK. J. McClees, zone manager; M.|Corp., prophesied in an address 
K. Metzlet, assistant zone man-| before the National Machine Tool 
ager; Merrill Cain, accounting | Builders Assn. In order to recon- 
manager; Al Rice, parts and ac-/ struct our foreign markets and 
cessory manager; Howard Wil-| again sell our surplus abroad we 
will have to take commodities or 
goods in payment, he said. 


sales in August were 2,308. 
Several factory representatives 
attended the outing. They included 


District managers included Clar- 








f 


point to another record-breaking year for Oldsmobile dealers! 


If you would like to step out with Oldsmobile in 1936 .. . 
wire or mail the coupon below for complete information on 
Oldsmobile’s Dealer Franchise. Some territories are still 
available for qualified business men. Act now! 


| D. E. RALSTON, 
Vice-President and General Sales Manager 

| Olds Motor Works, Lansing, Michigan 
| Dear Sir: 

Please send me, in confidence and without obligation on my part, complete information on 
| Oldsmobile’s Sales Plans and Franchise for 1936. 
| Name 
| Business 
Street 
i City State. ania 


THE BIG NEW Car that haz Everything / 
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tices held likely to frustrate col- 
lective bargaining. 

“Since such practices are 
against the declared public policy 
of the United States, complaints 
against employers will be issued 
in the name of the board, not 
in that of the private parties 
bringing the information regard- 
ing violations. No formal com- 
plaint will be made until the 
board has examined the facts and 
concluded that ground for action 
exists; nor will the board make 
public any charges against em- 
ployers unless the facts show that 
a formal complaint is justified. 

Collective Bargaining 

“The board’s primary responsi- 
bility under the Act is to see that | 
collective bargaining rights are | 
guarded against restraints and 
interferences. The holding of | 
employe elections is merely a} 
necessary step to assure the free | 
choice of the workers in a selecting | 


Hearings Will be Held in 
21 Cities Besides Capital 


Washington, Sept. 20.—The 
Sweeping character of powers 
conferred by the Wagner-Connery 
Act, affecting the automotive in 
common with other industries, 
was emphasized this week when 
the National Labor Relations 
Board, created by the act, made 
public the procedure under which 
it will operate. Prominent among 
the regulations was this: 

“A charge that any person has 
engaged in, or is engaging in, 
any unfair labor practice affect- 
ing commerce may be made by 
any person or labor organization.” 

21 Hearings 

The rules will govern investiga- 
tions and hearings in Washington 
and 21 regional offices through- 
out the country. These will be 


located in Boston, New York City, 
Pittsburgh, Philadelphia, Balti- 
more, Atlanta, New Orleans, 
Detroit, Cleveland, Cincinnati, 
Chicago, Milwaukee, Minneapolis, 
St. Louis, Kansas City, Mo., Fort 
Worth, Los Angeles, San Fran- 
cisco, Seattle, Indianapolis and 
Buffalo. 

“The board,” it stated, “has 
provided in its regulations for 
the exercise of the two closely 
related functions given it by Con- 
gress to the end that the causes 
of labor disputes might be less- 
ened, One function is to conduct 
employe elections in cases where 
there is contention concerning 
who shall represent the workers. 
The other is to order employers 
to end specified unfair labor prac- 








New Goodrich 
Features Water Trap | 


| line. 
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National Labor Board Explains Its Operations 


the representatives who shall | 
bargain for them. The specific 
practice held unfair, and the only 
ones which can be matters of 


complaint may be summarized as | 


follows: Interference with 


the | 
| guaranteed rights of self-organi- | 
| zation and collective bargainings; 


employer domination of a com-| 


pany union (although company 
unions freed from such domina- 
tion are legal 
discharging a worker, or discrim- 
inating against him, because of 


union activity or because he has | 


filed charges or has given testi- 


mony under the Act; and refusal | 


by the employer to bargain col- 


| lectively with the proper repre- 


sentatives of the workers.” 


Wis. May Outlaw 


Tax Diversion 


Madison, Wis., Sept. 20.—Use of 
| gasoline tax and automobile lic- 
ense revenue for purposes other 
than highways would be prohib- 


ited under a bill passed by the) 
senate last week and sent to the} 


assembly. 

The bill provides that these 
revenues go into a special high- 
way fund, rather than the state 


| general fund, where in the past 
| they have been used for general 


governmental purposes in antici- 


| pation of other revenue to re- 


place them before time to be al- 
lotted to highway purposes. 
Withholding of $1,000,000 from 
distribution for construction of 
local streets and highways by the 


| governor earlier this year when 


he found the state treasury in 
need of funds for other general 
purposes prompted the introduc- 


| tion of the bill passed, 29 to 2. 


a 


Akron, O., Sept. 20.—A new type 
hot water automobile heater is 
announced by the B. F. Goodrich 
Co. as the leader of its 1935-36 
The company will market 


| only two heaters, the new Good- 


THE NEWS-POST has ’em all—has what 
it takes to break all records for getting your 


PERFORMANCE — results-getting perform- 


ance—demonstrated by the fact that results- 
new models rolling in Baltimore’ 


SPEED—selling speed—developed by a mod 


ern, high-speed presentation of news, pictures, 


watching advertisers last year gave the News- 


Post the largest lineage increase of ali U S 





newspapers 

ECONOMY — you reach more families for less 
money: 170,062 (or 84.6% 
Baltimore’s ABC city zone—plus 30,997 in 
the surrounding territory —all for 35¢ a line 


features, sports, that attracts alert, fast-mov- 


ing people who ‘‘obey that impulse’’ and buy ) of the families in 


the new things first 


POWER — 201,000 family buying power—the 


most powerful coverage of the Baltimore Let’s get ’em rolling. Step up your News-Post 


market ever built by a Baltimore daily schedule and step up your Baltimore sales. 


Represented Nationally by 
HEARST INTERNATIONAL 
ADVERTISING SERVICE 
Rodney E. 
General Manager 


Boone, 


A market of a million people can buy a lot of cars—that’s BALTIMORE 





| tube core, of all copper 
| rected toward driver, 


| reducing rattles 


|car Co. 
| wheel drive field with three, four, 


|} new models, 


rich De Luxe and the Standard. | 


Chief among refinements in the 


De Luxe is the hot water trap, | 


which has been made the basis of 
a patent application. This device 


boiler, working on the same prin- 
ciple as a home heating system. 


the hot water from being sucked 

out at high speeds. 
Other features of the 

include patented deflector to 


product | 


under the Act); | 





throw heat in any direction, angle | 


and brass 
construction, with warm air di- 
and a deflec- 
tor “floated” on rubber cushions, 
and preventing 
leaks. 


3 New 


Autocar Has 


4-Wheel Drive Jobs | 


20. 
the 


Auto- | 
four- 


Ardmore, Pa., Sept. 
has entered 


Prices are 
$7,000 respec- 


jobs. 
and 


six-ton 
$6,000 


and 
$5,000, 
tively. 
Timken-Wisconsin 
axles are used with 
velocity universal joints 
the wheels. 
transfer cases and auxiliary trans- 
missions are located in rubber 


front-drive 
constant- 
are 


| mountings amidship. 


Six-cylinder engines power the 
and all three have 
larger engines than the rear- 
wheel-drive. 
All models 
transmissions. 


have 


Indiana Sounds 
Death Knell of 
Four-Lane Road 


Indianapolis, Ind., Sept. 20.— 
Doom of the four-lane highway 
as “one of the greatest death 
traps in Indiana” was sounded 
by Donald F. Stiver, superinten- 
dent of the state department of 
public safety, in an address at a 
luncheon of the Indiana Motor 
Traffic Assn. at the Hotel Antlers 
here. 

“No more four-lane highways 
will be built, I understand, in 
Indiana,” Stivers asserted. “In- 
stead, the state plans to build 
two roadways with two lanes 
each and with landscaping be- 


| tween the two slabs.” 


Stiver said the traffic toll on 
Indiana highways and_ streets 
now reaches 1,240 killed, 43,300 
injured and an economic loss of 
$16,600,000 a year, quoting figures 
for 1934. 

Rigid Inspection 

Plans under consideration by 
the state government to halt this 
loss, he said, include administra- 
tive and legislative steps looking 
to more thorough training and 
equipment of state police and 
other bureaus of the state depart- 
ment of public safety, more care- 
ful enforcement of highway laws, 
elimination of highway hazards 
by modern safety engineering, 
rigid inspection of automobiles at 
frequent intervals and more strin- 
gent requirements for drivers’ li- 
censes. 

Stiver cited as significant steps 
for the training of police in In- 
diana, the development of the 


| crime institute at Indiana univer- 
| sity and the public safety insti- 


tute at Purdue university. He 
said that Lieut. Franklin Kreml, 
head of the accident prevention 
bureau of the police department 
of Evanston, Ill, and recently 
added to the Purdue university 
public safety staff, soon will be 
available to aid in safety work in 
cities and towns in the state. 
Given Award 

During the luncheon Stiver pre- 

sented to Lowell Troxell, as rep- 


| resentative of the truck drivers 


turns the heater into a hot water | 0f Haeckl’s Express, a silver but- 
| ton awarded by the traffic asso- 


ciation for six months of driving 


The Goodrich water trap keeps | Without accident. 


British Car Output 
Sets New High Record 
Montreal, Sept. 20.—The motor 
manufacturing industry in Great 
Britain has now definitely estab- 


lished a new high record produc- 
tion figure. Statistics issued by 


| the Society of Motor Manufactur- 


ers and Traders show that the 
June production of private cars 
and taxis was 23,550, making a 


| total for the first nine months of 


| 


| three months still to be 


at | 
Timken-Wisconsin | 
| 12 months ended Sept., 


| dustry will 
four-speed | 
Standard wheel- | 


bases are 159 in. for model 4DF | 


and 165 in. 
models. 


available. 


| brakes are standard. 


Makes History 
Columbia, S. C., Sept. 20.— Gaso- 
line tax collections for August 


for the other two | 
Special wheelbases are | 
Four-wheel hydraulic | 


production year of 
other words, with 
consid- 
ered, the previous record of 220,- 
775 for the whole of 1933-34 has 
been easily eclipsed. 

Similarly, by rising to 70,910 for 
the same nine months the pro- 
duction of commercial vehicles 
has set a fresh high level, the 
previous best being 67,310 for the 
1931, 

Preparations are being pushed 
ahead rapidly for what looks like 
a record motor show and manu- 
facturers generally are confident 
that in the coming year the in- 
develop an even 
higher degree of activity. 


the current 
241,082. In 


American Chain 
Bridgeport, Conn., Sept. 20.—Di- 
rectors of the American Chain Co. 
here have voted a dividend of $1.75 


|on 7 per cent cumulative preferred 


| stock on 


totaled $766,074, the largest amount | 


ever collected in a single month in 
the history of the department. Col- 
lections for August, 1934, aggre- 
gated $680,299. 


account of accumulations, 
payable Oct. 1. This is the first 
disbursement on this stock since 
Jan. 1, 1932, and with this payment 
arrears will be $24.50. For the six 
months ended June 30, the chain 
company reported a net profit of 
$517,606 after taxes and charges, 
compared with a profit of $244,500 
for the same period in 1934. 
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Auto Firms Defend Income Tax Recovery Suits 


Government Starts Move 
Against Three Companies 


Washington, Sept. 20.—A Su- 
preme Court review of a decision 
of the Court of Claims awarding 
the Ford Motor Co. $2,115,313 in 
interest on an overpayment of 
income tax for 1919 has been 
asked by the government. 


While Solicitor General Reed 
was carrying to the highest court 
the government’s fight in this 
long-standing case, Treasury De- 
partment proceedings against 
three other prominent automobile 
figures for income tax matters 
were disclosed. 

Fisher & Co., Inc., 


pany for the Fisher Brothers of | 
Detroit, automobile body builders | 


and stockholders in General Mo- 
tors, 


$1,201,618 in dividends received 
by the company in 1932. Newton 
D. Baker is defending the com- 


pany against the government’s at- | 


tempt to collect a penalty tax of 
$335,769, or 50 per cent of the 
company’s entire net income for 
1932. 


Auburn Cited 

A $794,979 salary paid in 1931 
by the Auburn Automobile Co. to 
E. L. Cord has involved that com- 
pany in an income tax dispute 
with the government. 
position that this is unreasonable 
compensation, the Treasury is re- 
fusing to recognize more than 
$100,000 of the $794,979 salary as a 
business expense deductible from 
gross income. 


The third automobile manufac- 
turer involved in an income tax 
controversy is Charles W. Nash, 
chairman of the board of the 
Nash Motor Co.; the Treasury 
claims that his 1932 income tax 


payment was deficient by $12,715. | 


The case against the Ford com- 
pany grows out of the absorption 


of the Ford Motor Co. of Michi- | 


gan by the Ford Motor Co. of 
Delaware in 1919. 
ing that the transaction took 
place on Sept. 2 of that year in- 
stead of July 1, as originally 
claimed, the Treasury decreased 
the income tax due from the Ford 
Motor Co. of Delaware by $7,787,- 
626 and increased the tax due 
from the Ford Motor Co. of 
Michigan by $9,023,709. 
Attacks Court 
Upon appealing to the United 
States Court of Claims, the Ford 
Motor Co. of Delaware was 
awarded a judgment for $2,115,- 
313, representing the interest on 


its $7,787,626 over-assessment. The 
Court of Claims, however, did 
not allow the government any in- 


terest on the $9,023,709 deficiency 
due from the Ford Motor Co. of 
Michigan, 


Attacking the Court of Claims | 


award as “a windfall for the re- 
spondent,” Solicitor Gener 
Reed's petition argued that the 


lowing the government interest 
on the deficiency assessed against 
the Ford Motor Co. of Delaware, 
and stressed that after the con- 
solidation on Sept. 2 the 
Motor Co. of Delaware became 
the successor to the Ford Motor 
Co. of Michigan. 


for the deficiency. 
Interest Due 


The government contends also |* 


that the alleged $7,787,686 over-as- 
sessment credited to the Ford 
Motor Co. was not correctly 
computed. 

There was no clear provision 
for collection of interest on in- 
come-tax deficiencies in revenue 
laws prevailing in 1919. Reed 
argues that interest is due except 
where specificially waived by 
statute. 

The income-tax 


other three 


holding com- | 


was accused of helping its | 
owners to avoid income taxes on | 


Taking the | 


By determin- | 


al] 


Ford | 


Thus it was in | 
the position of both receiving the | 
over-assessment and being liable | 
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| automotive jobbers in large num- 


suits are all pending before the | 
Board of Tax Appeals. Baker in 
his defense of the Fisher 


Brothers’ holding company argues 
that the penalty tax assessed by 
the government violates the Fifth 
and Tenth Amendments to the 
Constitution. The government 
levies a 50 per cent tax on the 
income of corporations that hoard 
earnings so that their owners can 
avoid high personal income taxes. 
The Auburn Automobile Co., 

of paying 
| to Cord 
| 


in 
defense 
$794,979 


a 
cites 


salary 


the im- 


of | 
|} and sales plans developed by man- 


provement under his management | 


as contributing to turning a $37,- 
000 deficit into a $3,600,000 profit, 
and argues that $794,979 “consti- 


| tutes a reasonable allowance to 
him for his personal services.” 
Cord held a contract entitling 


pany’s earnings. 
Because of other adjustments in 


the company’s net income, the 


| year, and in the ability of their 


government is seeking to raise its | 


1932 income tax from $369,169 to | 


| him to 20 per cent of all the com- 
| 


$446,678. 


iy} xX) 
; 
Nes 
my % 

we " 


ca a A 





Record Attendance Seen | Fisher Alumni Name him as international secretary is 
. ° ve . International Officials Gordon L, Drummond, 23, of 
For Atlantic City Show ernationa 1e1a"s | Washington, D. C. 
Chicago. Sept. 20.—Progressive | Detroit, Sept. 20..-Three Ameri- ‘ 
er ee Seve —" | can and three Canadian youths In a ceremony preceding the 


now head the Guild Alumni, the} election of officers, William S. 


members of 


bers, from every part of the! ynique organization composed of | McLean, international Guild sec- 
United States and Canada, are} the 45 boys who have won uni-| retary, and Claude B. Watt, sec- 
planning definitely to attend the| versity scholarships in the model] retary of the Canadian section, 
Automotive Service Industries | coach-building competitions con-| were made honorary 
Show in Atlantic City, Dec. 9 to| ducted by the Fisher Body Crafts-| the organization in appreciation 
13, according to advanced requests | man’s Guild since 1930. of their services to the founda- 
for credentials and reduced rail| David Tennant, 19-vear-old,| tion. Their induction was per- 
transportation certificates re-| London, Ont., youth, will act as| formed by William A. Fisher, 
ceived by A. B. Coffman, show] president of the association for| president of the Guild and 
manager. | the ensuing year. Serving wit1, vice-president of General Motors. 
Optimistic sales prospects for 
1936 following a noticeable im-| 


provement in business since mid- 
summer of this year, new lines, 
new products, new merchandising 


CONSIDER OTTO BAUER 
AGE 58 


ufacturers are 
stimulate jobbers’ 


combining to} 
interest in the 


show. | Otto has had his sea-going 
Confidence of the manufacturers | hack for something like six 
in business prospects for next} 


He’s getting 
too, and is 


years now. 
along in years, 


jobbers to do an outstanding dis- | 
holding on to his money. 


tribution job is best indicated by | 
the fact that every —| 
square foot of exhibit space n | 
the Atlantic City Auditorium hé 1d | 
been applied for before the space | 
drawing was held in Chicago at! 
the Sherma in Hotel on Sept. 13. | 


he a 
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Lal ATTACHMENT FOR 
- INTERCHANGEABLE 


~ DEVICES, SUCH AS: 

GREASE GUN, BLOW GUN, 
SPRAY GUN,AIR LIFT, AIR 
CHUCK, CHUCK GAUGE, ETC. 


NEW Quick-Acting 


= 








HOSE COUPLER is Low-Priced 


The Schrader Quick-acting Coupler saves valu- 
able time in interchanging the air-operated devices 
shop and service station. 
‘Operates as easily as plugging in a light socket. A 
Court of Claims erred in not al- | . * “ : 
‘short twist uncouples it and the air is automati- 
ically shut off. Simple, sturdy design assures long 
performance, 


(Equally useful for water pressure.) 


‘used in the garage, 


life, air-tight 


your air-line need? 


Chuck Gauges. . 





How many of these essential Schrader items does 
. Hose and Chuck Couplers 
. . . Air Chucks . . . Chuck Clips and Washers 
- Blow Guns. 





A. SCHRADER’S SON 


Division of 
Scovill Manufacturing Company 
Incorporated 


BROOKLYN, N. Y. 





No. 8050—Designed for service end of hose where use 
of various equipment is frequently required. Grease, 
spray or blow guns or air lift may be quickly uncoupled 
and interchanged. Will not snap open from hose kinks. 


No. 8052—Same as No. 8050 but with swivel feature. 
Adaptable at stationary pipe outlet for quickly remov- 
ing hose length—as for taking in at night, interchang- 
ing with other hose equipment, or to apply to another 


free flow of air. outlet. Swivel prevents kinks, twists or knots in hose. 


Each unit complete with adapter. Extra adapters 
obtainable at small cost. Your supplier can immediately 
furnish these couplers from his stock. 


Schrader 


Reg. U. 8. Pat. Off. 


Tire-saving Valves, Caps and Gauges 


Economical - Efficient 


AIR-LINE EQUIPMENT 
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Coast Report Shows Increased Used Car Loss 


Deficit Climbs to $53 


Y 


Per Car as Sales Jump 


San Francisco, Calif., Sept. 20.— | 
Despite increased used car sales, | 
lower inventories, higher average | 
value per car and higher sales | 
price per car, San Francisco deal- 
ers report an increased loss of $4 | 
per car over July, or 1.20 per cent, 
according to figures in their 
used car inventory for August. 

Inventories have been reduced | 
26 units from July and _ total 
value has increased, along with | 
the value per car, as shown in 
the following table; including | 
July and August of 1935 and 1934: 

1934 

Units 
. 1,147 
. 1,246 

1935 

Units 


Aver. 
$334 
360 


Value 
$383,180 
448,519 


July 
August 
Value Aver. 
July 1,900 $639,421 $336 | 
August . 1,874 642,092 343 
From the table above it is seen | 
that the tendency this year fol- 
lows 1934. In each case the aver- | 
age value of both inventory and | 
unit increased. Last year, how-| 
ever, the inventory of units in- 
creased over July, whereas this | 
year there has been a decrease. | 
On the sales side of the ledger, | 
1935 and 1934 hold no resemblance: | 
1934 
Units 
1,003 
1,338 





Aver. | 
$300,613  $300| 
398,277 298 

1935 
Value Aver. | 
$449,261 $287 

August 1,605 465,132 290 | 

Last year there was a much} 
greater increase in units sold but | 

a drop in selling price per car. | 

This year, more units were sold | 

than in the preceding month at} 

an increase in average price. 

The loss on sales price for July 
and August of 1935 and 1934 gives | 
an interesting comparison between | 
the two years: 

1934 

Sale 

Price 

$300 
298 

1935 

Sale 

Price 


Value 
July 
August 


Units 
July 1,563 


Loss | 
Loss % 
$34 11.33 
62 20.80 


Inv. 
Val. 
$334 

360 


July 
Aug. 


Loss 
Loss % 
— $287 $49 17.07 
Aug. ... 343 290 53 18.27 

In other words, although the 
loss in August this year is below 
the loss in the same month last 
year, there is still more than 18 
per cent loss on every car. 

That cars are being taken in at 
prices higher than their true 
value is immediately obvious. Au- 
gust of both years shows a tend- 
ency to increase trade-in values 
and reduce selling price. If the 
report from the Coast dealers can 
be taken as representative of the | 
average dealer it is apparent that 
the bug in the used car ointment 
is still wild trading. 

The same inventory for June, 
which was printed in Automotive 
Daily News Aug. 3, showed a no- 
ticeable betterment in trade-in 
conditions over the _ preceding 
months. The latest report for 
August, however, indicates that 
either from more bitter competi- 
tion or some other reason, dealers 
are apparently returning to in- 
flated trade-in prices. Stocks have 
declined, which eliminates exces- 
sive inventories as the cause. 


Inv. 
Val. 
July $336 


| sales convention was held Thurs- 


Canadians Hear 
Details of New 
Buick Program 


Oshawa, Can., Sept. 20. To | 
acquaint McLauglin-Buick dealers | 


with plans for 1936 operations, a | 


day in the auditorium of the| 
General Motors Corp., where per- | 
sonnel from London, Toronto and 
Montreal zones of General Motors 


>- 


| Motors of Canada, 


Products of Canada, 
ered to discuss 
shortly will get under way. C. E. 


McTavish, general sales manager, | 


presided. 


“It is no secret,” McTavish said, 
1936 


“that McLaughlin-Buick’s 
plans already are well advanced. 


| Production activities at Oshawa, 


Windsor, St. Catharines and else- 
where are now under way. The 
Fall and Winter selling program 
is one of the most ambitious in 


the history of our company, and | 


the dealer organization of three 
central Canadian zones are today 
getting an advance picture of 
the increased business which we 
confidently expect.” 

McTavish declared that dealer 
stocks of 1935 McLaughlin-Buicks 
have been reduced to an almost 
negligible quantity. He indicated 


that McLaughlin-Buick would be} 


among the first of the 1936 cars 
to be announced. 


Ltd. gath- 
activities which | 





Other principle speakers at the | 


were R. 
president, General 
Ltd.; and H. 
A. Brown, vice-president and 
general manager; both of whom 
discussed manufacturing policies 
and outlined the progress made 
in equipping the local factories 
for increased volume. During the 
past few months, the company 
has spent $300,000 in plant ex- 
pansion in Oshawa alone, 
there also have been expansions 
at Windsor and St. 
in preparations for the production 
of the 1936 cars, 


sessions today 
Laughlin, 


Reo Receives More U. S. 
Gov't Truck Orders 
Lansing, Mich., Sept. 20. 
3ates, president of the Reo Motor 
Car Co., announced today that 


Reo had just received two more} 
large truck orders from the Gov-| 


ernment. One order calls for 162 
units on Reo’s 1C4 Speed Wagon 
chassis, with 11-foot stake bodies. 

At the same time the Depart- 
ment of Agriculture placed an 
order for 49 units on Reo’s 2D4 
Speed Wagon chassis, equipped 
with 12-foot stake bodies. 


File Suit 

Little Rock, Ark., Sept. 20.— The 
Madison Cadillae Co. and nearly 100 
other dealers recently filed suit to 
restrain Earl Wiseman, revenue com- 
missioner, from collecting the 2 per 
cent sales tax on automobiles unless 
the amount of the tax exceeds the 
cost of a state license tag. The 
tax is being paid into the 
registry of the court pending a de- 


cision, 


sales 


CONSIDER JACK WITHERS 


AGE 22 


He bought his rattler two 


years ago for $50. 


It will 


probably last him another 
two years unless he gets a 
big raise soon—which isn’t 


likely! 


ew a a ee 


Catharines | 


S. Mc-| 


Service engineers of the Hudson Motor Car Co. were guests of AC Spark Plug Co. Wednesday. 
inspection tour of AC operations was made, followed by a luncheon. 
waukee; R. N. Hopkins, Eastern district; A. E. Behrens, Canada; Wm. Bauder, Cincinnati. 


AC Plays Host 


An 
Guy E. Dennis, Mil- 
Middle 


Top row: 


row: Sumner S. Howard, R. H. Drinkwater, and Wilson S. Isherwood, Flint; R. D. Wells, Pacific Coast; 
W. M. Hinds, New York; S. E. Flickinger, Northeastern district; L. E. Cryderman, Canada; J. H. Bond, 
Southwestern district; C. McDougal, Central Western district; W. F. Fansin, St. Louis; W. A. Schweikle, 


Chicago. 


Bottom row: L. B. Ross, Milwaukee; G. A. Brown, Southeastern district; J. Bircher, England; 


W. H. Welch, New York; E. L. Christie, Cincinnati; Oliver Rott, St. Louis. J. L. Newell, district service 


supervisor for Hudson in the central district, was also among the visitors. 


Export Rates Discussed 


At Traffic Managers’ Meet 


Detroit, Sept. 20.—Reports re- 
ceived at meeting of Traffic Man- 
agers, members of the Automo- 
bile Manufacturers Assn., meet- 
ing here Tuesday, indicate that 
the railroads are making rapid 
progress in mechanical changes 
necessary in auto loaders, with 
which freight cars have been 
equipped to care for automobile 
shipments. It is found that these 


| loading devices are not now en- 


| shipped 


and | 


D. E. | 


tirely suitable for certain of the 
new models that will shortly be 
in quantities from the 
factories. 

The Interstate Commerce Com- 
mission is holding a hearing at 
New Orleans Sept. 24 which holds 
particular interest for automo- 


| bile exporters due to its effect on 


the cost of shipping unboxed 
automobiles overseas through that 
port. 

Rate Advanced 

The freight rate on 
automobiles, in carloads, 
manufacturing points in this 
territory to New Orleans, has 
been lower than to New York and 
the Atlantic Seaboard. The dif- 
ference from Detroit, for example, 
being $1.06 per 100 pounds to New 
Orleans, and $1.23 per 100 pounds 
to New York. 

The eastern railroads, under 
authority from the Interstate 
Commerce Commission, recently 
advanced the New Orleans rate to 
$1.59. On protest of the Port of 
New Orleans, the southern rail- 
roads and the manufacturers, the 
commission suspended the new 
rates pending a hearing at which 
the Automobile Manufacturers 
Assn. will be represented by its 
traffic department, K. A. Moore, 
assistant traffic manager and by 
D. J. Elmore of the Studebaker 
Corp., who is chairman of the 
association’s export rate com- 
mittee. It is the contention of 
the manufacturers that the rail 
rates should be the same to Gulf 
ports as New York and that a 
rate of $1.23 from Detroit to both 
New York and New Orleans will 


unboxed 
from 


be satisfactory. 


Make Progress 

The association’s export rate 
committee has been making 
steady progress in having steam- 
ship companies accept automo- 


| bile shipments without requiring 
| that they be boxed and, when this 


arrangement was affected with 
the lines operating to South Africa, 
now a major market for Ameri- 
can cars, the sub-normal rail 
rate to New Orleans on unboxed 
automobiles attracted heavy ship- 





ping to that port—a situation 
that is not at all to the satisfac- 
tion of the Eastern railroads and 
the steamship lines operating 
form Atlantic ports. The manu- 
facturers purpose a compromise 


that would put all on an equality | 


and at the same time leave the 
services from both ports acces- 
sible to them. 
Do Own Switching 
No additional decisions by the 


Interstate Commerce Commision | 
which would re- | 
on | 
freight cars for loading and un- | 


were reported 
quire placement charges 
loading at automobile factories. 
The commission, however, re- 
cently issued decisions declaring 
unlawful allowances made to a 
number of 


ing instead of requiring the rail- 
roads to perform that service. 
Two of these decisions run 
against automobile companies 
Studebaker and Ford. A number 
of the industries involved have 
taken the matter to the courts 
and have secured temporary in- 
junctions against the enforcement 
of the Commission’s orders. 


Companies represented at the 
meeting included: Auburn, Cad- 
illac, Chevrolet, Chrysler, Federal, 
General Motors, Graham-Paige, 
Hudson, Hupp, Pontiac, Packard 
and Studebaker; also K, A. Moore 
(Automobile Manufacturers 
Assn.), and J. S. Marvin, chair- 
man of the conference. 


industries that have | 
been performing their own switch- | 


| . 
‘Push Plans to Make Chgo. 


Truck Transport Center 
Chicago, Sept. 20.—Along with 

an announced plan to purchase 
considerable new truck equip- 
ment, the Keeshin Transcontinen- 
tal Freight Lines, Inc., which bids 
fair to become the nation’s lead- 
ing truck transport company, re- 
vealed today through J. L. Keesh- 
in, president, that it has acquired 
two prominent concerns in this 
field. One is the Scott Transpor- 
tation Co., a large eastern opera- 
tor, and the other is the Bernd 
Trux, Inc., whose territory up to 
|/now has been in Wisconsin and 
| Minnesota. The Keeshin com- 
pany has the backing of Lehman 
Bros., of New York, and John D. 
Hertz, capitalist, who is also as- 
sociated with the Lehman invest- 
ment firm. 
Easier to Pick Stones 

Up, Say Bill and John 

Louisville, Ky., Sept. 20.—As the 
results of a freak accident in 
Beattyville, Ky., recently, the 
Beattyville Motor Co. wants dam- 
| ages for a broken’ showcase. 
However, responsibility hard 
to determine. 

A truck hauling limestone chips 
for highway construction passed 
over a large granite pebble which 
had been eroded by traffic from 
the street pavement. The rear 
tire pinched the pebble with such 
| force that it bounced some 50 feet 
through the open door and shat- 
tered the glass in the showcase. 

Bill and John Jones think the 
best thing they can do is to keep 
these egg size stones picked up 
as fast as they wear out of the 
| concrete pavement. 


is 


Mfgs. Counsel Predicts 
More Extreme U.S. Control 


20. - 
spell” 


The 
for 


Washington, Sept. 
promised “breathing 


business is an interval between a | 
“preceding period of strangulation | 


and one of approaching exhaus- 
tion,” according to James A. 
Emery, chief counsel of the Na- 
tional Assn. of Manufacturers. In 


a letter today to all members he} 
industry | 


sounded a warning to 
that it must be prepared to meet 
further government controls “per- 
haps more extreme than any yet 
suggested.” 

Emery sees in proposals for a 
new NRA and in the Walsh bill 
affecting employer - government 


contracts the reflection of a “con-| 


tinuing determination to use all 
the tremendous power of compul- 
sion which the Federal govern- 
ment may invoke to establish in- 


| directly a general regulation of 
hours, wages and working condi- 
tions through the instrumentality 
of government contracts, loans 
and grants.” 

“The impracticability of execut- 
ing government and non-govern- 
| ment work under differing stand- 
ards of hours, wages and working 
conditions in the same _ shop,” 
Emery asserts, “becomes the 
means through which the Federal 
government would regulate upon 
| its own terms, not only the work 
| done directly for it but all work 
for the States and their remotest 
| subdivisions carried on through 
its credit.” 

Emery also attacked the O’Ma- 
honey bill regulating business 
through licensing corporations in 
interstate and foreign commerce. 
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Scientist Proves awe is Accident Factor 


Studies Point to Methods 


For Improving Comfort 


Chicago, Sept. 20.—A direct re- 
lationship between “auto fatigue” 
and accident occurrence has been 
definitely established by _ tests 
made under the direction of Dr. 
Andrew H. Ryan, Chicago physi- 
ologist, under the auspices of 
Dodge Bros. Corp. 

Another fact demonstrated by 
more than a year of scientifically 
checked travel in five cars of the 
medium and low priced fields, 
covering more than 80,000 miles, 
and laboratory examination of the 
five drivers at the start and finish 
of each day’s run, is that auto- 
mobiles of different makes vary 
widely in their “fatigue indices”— 
in other words, in the degrees of 
tiredness caused by the exertion 
of muscular and nervous energy 
in driving. 

Worst Periods 


In announcing results of his 
road and laboratory tests, Dr. 
Ryan states that his findings are 
being made available to safety 
councils and other bodies that are 
actively campaigning for safer 
driving and highway accident 
prevention. 

The Ryan tests indicated that 
road accidents are more apt to 
happen after the onset of fatigue 

~however it may be caused. Also, 
that it is partly for this reason 
that the accident rate increases in 
the late hours of the day. The 
most hazardous period for drivers 
who start out on the road at 8:00 
in the morning is between 4:45 
p.m: and 6:15 p.m. and after con- 
tinuous driving of from 250 to 300 
miles, which, 
with _ statistics 
police records. 

“This means that the early eve- 
ning hours and the period after 
some 250 miles of driving can be 
regarded as the ‘danger periods’— 
when the highway perils are 
greater and when greater caution 
should be exercised in driving,” 
says Dr. Ryan in commenting on 
his findings. 


Many Elements 


compiled from 


Elements that contribute to 
“auto fatigue,” according to Dr. 


Ryan, are muscular and nervous 
reactions set up in handling the 
ear, the making of decisions, 
peculiarities of body posture, the 
task of “seeing,” the driving reac- 
tions due to the mechanical be- 
havior of the car, and the nature 
of the road. 

Differences in individual char- 
acteristics of Dr. Ryan’s test 
drivers were averaged by giving 
them a car of different make each 
day. All the cars traveled the 
same route; they led and followed 
alternately, thus encountering 
identical weather and traffic con- 
ditions and covering the same 
distances. 

Through the test drives and 
through physiological laboratory 
tests made at the start and finish 
of each drive, Dr. Ryan obtained 
definite records of the degree of 
fatigue caused by each car. 


Complex Tests 


The laboratory tests, too com- 
plex for full description here, in- 
cluded demonstrations of the 
alertness with which the subject’s 
eye and hand co-ordinated before 
and after a long drive; “postural 
steadiness” tests, which recorded 
the amount of body sway; “vascu- 
lar skin-reaction” tests in which 
the duration of a friction streak 
on the forearm gave the fatigue 
score; “visual acuity” tests which 
revealed the efficiency of the sub- 
ject’s sight; “complex reaction” 
tests which showed the driver’s 
ability to concentrate or maintain 
his attention. 

In still other tests, instruments 
attached to the steering mechan- 
ism recorded the number of wheel 
movements. There was a “rest- 
lessness movement” test in which 
instruments showed the number 
of motions the motorist made in 





it is stated, checks | 








driving and how these movements! duced to a normal $200,000 low | 


increased in number with grow- | 
ing fatigue. 

Asked to explain the results 
scored by the Dodge, George B. 
Allen, the company’s chief engi- 
neer, stated that the attainment 
of easy-riding and comfort quali- 
ties, such as undoubtedly made 
large contributions to the Dodge 
car’s record, has been a goal that 
the company has pursued for 
years. 


See Advancement 


However, Dr. Ryan’s tests, ac- 
cording to Allen, are of inesti- 
mable value to Dodge designers— | 
first, because they placed the 
stamp of scientific approval on 
technical advancements which 
they have developed, and, sec- 
ondly, because the latest studies 
of “auto fatigue” point the way 
to still further advancement in 
motoring ease and comfort. 


“There is also a definite rela- 
tion between a restful ride and 
the mental efficiency of the 
driver,” Dodge’s engineering head 
added. “Of two salesmen travel- 
ing by car, the one arriving at his 
destination alert is likely to do a 


© 





better job of selling than his 
competitor who comes on the| 
scene tired from a ride in a less | 
restful car. And the same prin- | 


ciple applies to practically all 
activities. That restful riding | 


also makes for greater individual 
and traffic safety goes without 
saying.” 


NSPA Adds 18 


New Names to 
Membership List| 


Chicago, Sept. 20.—Constituting 
one of the largest additions of 
new NSPA members approved at 
any one time in recent years, 
eighteen firms were elected to 
membership in the National 
Standard Parts Assn. at meetings 
of the membership and executive 
committees here. 

Included in the election were |} 
four jobbers, two Canadian asso- | 
ciate jobbers and 12 manufact- 
urers. 

Their names, together with the | 
names of men who will act as} 
their companies’ representatives | 
in NSPA affairs, follows: 

Jobbers—Arnold Motor Supply, | 
Spencer, Ia., E. P. Arnold; Bryan | 
Automotive Parts Co., Bryan, O., 
H. A. Miller; Keefe Auto Supply 
Co., Billings, Mont., J. A. Keefe; 
Penn Auto Parts, Inc., Brooklyn, 
N. Y., Eugene J. Byrne. 

Canadian Jobbers—Allatt ae 
ine & Tool Co., Toronto Ont., 















D. Rubin; Dawson Auto ad 
Ltd., Sherbrooke, Que, F. W. 
Dawson. 

Manufacturers—Detroit White 


Lead Works, Detroit, Mich., J. B. | 
Williams; Electric Storage Bat- 
tery Co., Philadelphia, Pa., Frank 


T. Kalas, Keasbey & Mattison 
Co., Ambler, Pa., W. C. Dodge 
jr.; Lantz-Phelps Corp., Dayton, | 
O., W. J. Lantz; Motor Fume 


Utilizer Corp., Long Island City, 
N. Y., Louis A. Staff; Peninsular | 
Paint & Varnish Co., Detroit 
Mich., H. N. Hennings; Peters 
Machine Co., Paterson, N. J., Fred 
A. Peters; Riess Engineering & 
Sales Co., Freeport, Ill., Frank 
Riess; Sodrin Mfg. Co., Kansas | 
City, Mo., M. Etherton; Sterling 
Cable Corp., Port Huron, Mich., V. 
F. Dobbins; Western Chain Pro- 
ducts Co., Chicago, IIl., C. J. 
Colling; Willard Storage Battery 
Co., Cleveland, O., F. G. Teufel. 


Used Car Stocks Normal 
Again in Minneapolis 

Minneapolis, Minn., Sept. 20. 
The brisk turnover of used auto- 


mobiles since 1930 today found 
dealers’ stocks in Minneapolis re- 


| of Horrors” 





| A pit under the floor forms an ideal dungeon in the modern “Chamber | 

material testing laboratory at the Plymouth Motor Corp. | 

Edward W. Upham, chief metallurgist, and Bryson Bockwith, engi- | 

neer, are shown lowering a flywheel into the “dungeon.” 

withstand a force of more than 10,000 revolutions a minute 
before being OKed. 





| after an inventory of more than 


$1,000,000 had been piled up last 
spring by heavier new automobile 
sales. 

The revived trade, reflecting im- 
proved employment and business 
conditions in Minneapolis, sold 
30,000 used automobiles this year, 
according to estimates of A. B. N. 
Benson, secretary of the Minne- 
sota Motor Trades Assn. 

Sales of new automobiles in the 
city for the first seven months 
reached 11,600 compared to 7,200 


|} a year ago. 


of last 
for in 
auto- 


Abnormal inventories 
spring can be accounted 
the good business in new 
mobiles, Benson said. 





It must 





Bohnalite Rotor Turns 


600 Revs. Every Second 

Detroit, Sept. 20—Speeds of 
some 35,000 revolutions per min- 
ute—almost 600 revolutions every 
second—-were reached by the 
supercharger mechanism of the 
special Duesenberg roadster just 
driven by Ab Jenkins, in Utah. 





It is estimated that the Bohn- 
alite rotor which is driven) 
through a new type of gearing | 
called “Cone” worm gearing, after 
its inventor, made almost fifty | 
million revolutions during the 
record-breaking run-—at an aver- | 
age speed of close to 30,000 revo- 


lutions per minute. 


Six Cases of Beer 


Or a Tourniquet 


St. Paul, Minn., Sept. 20. 
—Taking an active part in 
the safety movement in the 
northwest, drivers of the 
Hamm Brewing Co. have 
become first aid experts. 
Trained by Wendell Berger, 
M.D. of the Red Cross, they 
are prepared to care for 


injured traffic accident vic- 
tims. The company’s trucks 
carry a sign above the state 
license plate which reads: 
“In case of accident, stop 
this truck—driver first aid 
trained and equipped.” 


Co-operating in the safety 
movement, the Hamm com- 
pany not only has equipped 
its drivers for this work 
and placed first aid signs on 
its trucks, but has furnished 
a completely equipped room 
where all its employes are 
to receive first aid training. 

All of the firm’s 140 driv- 
ers and 20 other employes 
have completed their train- 
ing courses under Dr. Berg- 
er’s direction. 

The Hamm organization 
is believed to be the first 
business concern in the 
United States to take such 
action. 








Dodge Dealers 
Sell 5.021 Cars 
Week of Sept. 14 


Detroit, Sept. 20.—During the 
week ending Sept. 14, Dodge 
dealers advanced their year-to- 
date sales figures by 5,021 retail 
deliveries, making their turn-over 


for the 8% months 268,486 vehi- 
cles, as against 185,295 vehicles 


sold by Dodge dealers in the cor- 
respond 8% months of 1934. 

Of the total of 268,486 units so 
far delivered, 226,751 were Dodge 
and Plymouth passenger cars, and 


41,735 were Dodge commercial 
cars and trucks. The dealers 
truck deliveries for the week 


ending Sept. 14 amounted to 1,586 


units, as against 1,337 units sold 
in the preceding week. 
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Shop Equipment Makers Discuss FHA Possibilities 


Seek to Extend Business by 
Jobber Loans Under Act 


Chicago, Sept. 20.—Representa- 
tives of 25 manufacturers of auto- 
motive shop equipment met here 
at the Sherman Hotel, recently, 
to discuss ways and means of 
facilitating the sale of shop equip- 
ment by automotive jobbers un- 
der the Modernization Plan of the 
Federal Housing Act. The meet- 
ing was in continuation of one 
held in Washington, D. C., on 
Aug. 22, at which considerable 
time was spent in discussion of 
a plan for the organization of a 
manufacturers’ mutual finance 
company. The consensus at the 
Washington meeting, however, 


Coming Events 


SEPTEMBER 

26-28—White Sulphur Springs, W. Va. Na- 
tional Assn. of Sales Finance Compa- 
nies Meeting 

30-Oct. 4—Chicago. Annual 
Society for Metals. 

30-Oct. 4—Chicago. An 
15th Annual Fall 
Ifouse, 


Meeting, American 
erican Welding Society 
Meeting. Palmer 


OCTOBER 
National Battery 
Sherman Hotel 


Automobile 
Society of Automotive 
Transportation Meeting 


3-4—Chicago. 
Convention 
3-13—Paris, France. 
18—Chicago. 
neers 
House. 
14-15—Chicago. Ameri 
nual Convention. 
14-18—Louisville, Ky. National Safety Council 
24th Annual Safety Congress 
17-20—London, Eng. 29th International Auto 
mobile Exposition. Olympia. 
21-25—New York. Third 
Material Exhibit 
24-25—New Orleans, La. 
Motor Bus Operators. Annual Meeting 
27-30—Atlantic City, N. J. Assn. of National 
Advertisers. 26th Annual Meeting. 
30-31, Nov. !-2—Newark, 
Vehicle Show. 


Mfrs. Assn 


French Show 

Engi 
Palmer 
‘an Trucking Ass 


nm. An 


Annual Industrial 
Hotel Astor 


National Assn. of 


N J. 


Commercial 


NOVEMBER 
2-9—New York City. National 
Show. Grand (Qentral Palace 
2-9—Los Angeles. 
2-9—San Francisco. 
Auditorium. 
2-9—Baltimore. 
Regiment Armory. 
2-9—Washington, D. C. Aute 
3-4—Chicago. National DTiattery Mfrs 
Convention Sherman Hotel 
4—New York Automotive 
gineers Annual Dinner 
4-6—New York. National Tir 
National Convention 
9-15—Columbus, 0. Aut 
Ground 
9-16—Buffalo, N. Y. Puff 
Assn 
9-16—Newark, N. 
9-16—Detroit. Anti 
9-16—Toronto, Can 
Canada inder 1 
tional Automobile 


Automobile 


Auto Show 


Auto Show Civie 


Md. Auto Show Fifth 


Show 


Society of 


Dealers 


9-16—Indianapolis, Ind. 

Show, Manufacturers 

Ground 
10-16—Cincinnati, 0. 

Aut hil 
10-16—St. Louts, Mo 
$1-16—Brooklyn, N. Y. 
11-l4—Los Ange'es 

titute 1 

more Totel 
11-16—Pittsburgh, Pa, 

Square Garden 
11-16—Omaha, Neb. Auton 

City Auditoriun 
11-16—Philadelphia. Aut 
11-17—Asbury Park, N 

Automobile and 

Casino. 
16-23—Minneapolis, 

bile Show Armory 
16-24—Milwaukee. Auto S 
16-30—Chicago. Aut 
18-23—Etmira, N. Y. 

Armory 
18-23—Des Moines, la. Auto Show 
18-23—Rochester, N. Y. Auto She 
23-28—Columbus, 0. Auto Show 
23-30—Cleveland, O. Automobile Show 
23-30—Montreal, Can. National Motor Show 

of Eastern Canada 
25-30—Springfield, Mass. 

Auditorium 
30-Dec. 6—Kansas City, Mo. 


Ss 


Anr 


uth County 
New 


Minn. 


Show 


Auto Show, N. Y. 8 


Ww 


Auto Show. Municipal 


Auto Show 


30-Dec. 7—Milwaukee, Wis. 
Show. 


Milwaukee Auto 


DECEMBER 


1-3—New Orleans, La. Automobile 
Munieipal Auditorium 
2-7—Globe, Ariz. Auto Show 
2-8—Seattie, Wash. Auto Show 
7-8—Atlantic City, N. J. Automotive Booster 
Clubs International Annual Meeting 
Hotel Madison 
9-13—Atlantic City, N. J. 
Industries Show. 


Show 


Automotive Service 


JANUARY 


5-11—Detroit, Mich. NADA Convention 
6-11—Grand Rapids, Mich. Auto Show. 





was not in favor of the formation | 


of a mutual company. 
The Chicago meeting, sponsored 
by National Standard Parts Assn., 
was opened by R. W. Procter, sec- 
retary of the association’s manu- 
facturers’ division, who explained 
the purpose of the meeting for 
the benefit of those who had not 
been in attendance in Washington 
and introduced Joseph Weiden- 
hoff, Joseph Weidenhoff, Inc., 
Chicago, Ill., who had been elected 
chairman of the group at the 
previous meeting. Weidenhoff 
commented briefly as to the suc- 
cessful experience of his own 
company in the sale of equip- 
ment under the FHA plan and 
concluded his remarks by intro- 
ducing C. H. Sudler, Chicago dis- 
trict director of the FHA. 
Sudler told of the manner 
which other industries have 


STATES 


14 States for 
__ August 


Arizona 


35 | 
34 | 
°35 | 
34] 


in 
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talized on the FHA plan. By way 
of illustrating what other indus- 
tries are doing, a slide film talk- 
ing picture was shown presenting 
before and after modernization 
scenes in various types of whole- 
sale, retail and manufacturing 
establishments. 

Frank Haske, special assistant 
to director of industry, FHA, 
pointed out important recent 
changes in the FHA plan which 
no longer make it necessary for 
equipment to be permanently at- 
tached to a building in order to 
be financed under the FHA and 
which also eliminate the building 
ownership and lease requirements 
that previously prevailed. 

Details as to the various pos- 
sible methods of handling loans 
under the Federal plan were next | 
discussed by George Mead, special 
assistant to director of industry, 
FHA. The four channels through 
which loans may be handled, ac- 
cording to Mead, are: 

1. Regular banking institutions, 
of which approximately 1,100 in 
the United States have Rassias 





handled 25 or more loans each 
under the FHA plan. 


2. Manufacturers’ own subsidi- 
ary finance companies. 


3. Manufacturers’ mutual fi- 
nance companies. 

4. Independent finance com- 
panies, a number of which oper- 
ate throughout the United States. 

As a representative of one of 
the last mentioned type of con- 
cerns, Henry Olson, Chicago dis- 
trict manager, First Bancredit 
Corp., St. Paul, Minn., expressed 
the desire of his company to work 
with either wholesalers or manu- 
facturers in financing shop equip- 
ment sales under the FHA plan. 

As a final result of the Chicago 
and Washington meetings, it ap- 
pears that manufacturers will not 
attempt the formation of a mu- 
tual finance company and that in- 
stead, they will either form their 
own subsidiary finance companies 
or recommend to their wholesalers 
the services of one or more of the 
large national finance companies 
whose services are available in 
key cities throughout the country. 





NEW PASSENGER CAR 


Figures supplied by R. L. 


Polk & Co. with exception of New Jersey, 


s Corner 


(Continued — Page 6) 
tomobile is by no means an engineer- 
ing impossibility. There are, at the 
present time, at least three or more 
different pleasure cars of this de- 
sign on the market and they employ 
many features which are not included 
in the more popular models we see 
on the roads. 

I wish to say also, that I am in no 
way interested in the manufacture 
or marketing automobiles. I feel 
that the serious problem of high- 
way casualties will be largely solved 
when our cars are designed along 
the lines I have indicated and urge 
your support and interest in this 
matter. A. W. Stevens, Boston, 
Mass. 


Heroux Moved 


Cincinnati, O., Sept. 20.—Promo- 
tion of A. E. Heroux to general 
manager of the Permite Paint sales 
division of Aluminum Industries, 
Inc., has been announced. Heroux, 
who was Detroit district manager of 
the paint division for three years, 
succeeds A. B. Anderson, recently 
resigned. 
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supplied by New Jersey Motor List Co., 


Metropolitan New York area which are compiled by Sherlock & Arnold. 
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the 
an- 
nounced, finance company execu- 
preparing to gather 
Sulphur 
Springs, W. Va., where the 12th 
annual convention of the National 
Assn. of Sales Finance Companies 
Friday 
and Saturday at Greenbrier Inn. 

The schedule of addresses for 
the meetings mark a sharp de- 
parture from past procedure in 
that the speakers will be repre- 
sentatives of the various finance 


concerns rather than those inter- 
ested in but not directly affiliated 


with such companies. 


cuss the subject of 
Policies of the Government.” 


States previously shown include 





Phases of automotive financing 


TIONS 30 STATES FOR AUG., 1935-1934. 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed. 
Arkansas, Delaware, 
South Dakota, 


HUDSON GROUP 


The one 
exception will be the appearance 
at the annual banquet of Dr. A. 
P. Haake, lecturer of the Ameri- 
can Liberty League, who will dis- 
“Financial 


will, 
attention. 


on 
S. Mays, 


on 


The 


a talk on 
in the Finance Charge” 
delivered Thursday afternoon, by 
John R. Walker, executive 
president of the association; 
“Insurance Coverage” 
chairman of the 
mittee on insurance, and another 
“Fair Practices 
Repossessions” by John J. Hogan, 
manager of the Lowell 
tance Corp., 


as formerly, 
With T. E., 
president of NASFC, in the chair 
“Dealer Participation 


Lowell, 


Convention to be Staged 


At White Sulphur Springs 


receive 


will 


by 


Mass. 


Will Hear Address 


hear an 
Money 





Georgia, 
Utah, 


automotive 


Idaho, 


Virginia, 


Louisiana 
West Virginia, 


NASH GROUP 





division meet- 
ing set for Friday morning, will 

address on 
Rates and Discounts” by 
Glenn B. Ryman, president of the 
American Discount Co., 
Ga., followed by a talk on “Should 
Finance Companies Make Capital 






much 
Courtney, 


vice- 
one 


com- 
in Handling 


Accep- 


“Borrowed 


Atlanta, 


Missouri, 


North 
and Wisconsin. 


Loans?” by Donald L, Davis, 
president of the Lycoming Fin- 
ance Co., Williamsport, Pa. 
Round table discussion by mem- 
bers on both of these subjects 
will be followed at the afternoon 


session by similar discussions on 
“Credit and Payments Terms,” 
“Collections and Skips” and 


“Branch Office Operation.” 

The automotive division is to be 
one of three that will receive at- 
tention from the conventionites, 
the other two being the insurance 
and diversified divisions. Greater 
concentration along’ insurance 
lines by the finance companies, 
and a broadening of their activi- 
ties through handling more div- 
ersified business than hitherto 
account for the prominence given 
to the two fields upon which, 
along with the automotive, the 
delegates will center their deli- 
berations. 

Discuss Advertising 

Courtney’s opening address 
Thursday morning will cover 
the specific subject of “A pro- 
gram of National Advertising” 


Carolina, North Dakota, South Carolina, 














instead of being the usual presi- 
dential greeting and a disserta- 
tion upon the sales finance busi- 
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Finance Companies Complete Program for Meet 


ness in general. 


Indicating 


ment among 


a prevailing 
companies 


finance 








senti- 


that the government is encroach- 
ing upon their business and com- 
peting with them, two talks will 


deal 


directly with this 


matter. 


One will be given by L. M. Seiver, 
president 


ing, 


ties 


Co., 


ties of the 


in the Field of Sales Financing. 


Another 


Thursday 
Bliss, 


M. 
Mo., 





on 
FHA.” 


NON-AFFILIATED GROUP 


of 

Banking Corp., 
“Protecting Our Business against 
Political Control” Thursday morn- 
after which Walter 
president of the General Securi- 
Nashville, 
speak on the subject of “Activi- 
Federal Government 


address 
rectly on this government-in-busi- 
ness development is to be made 
afternoon by 
president of the Do- 
mestic Finance Co., Kansas City, 
“Operating 


the 


Automotive 
Philadelphia, 


Sanford, 


Tenn., 


bearing 


under the 


on 


will 
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di- 


George 
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Heute -al Seeks 
Compulsory Car 
Inspe ction Plan 


Montreal, Sept. 20.—Motor car 
dealers and garage men joined 
today in recommending the esta- 
blishment of an automobile in- 
spection station in the City of 
Montreal under municipal super- 
vision. 

“By pointing out the defects in 
the safety elements of motor 
vehicles, and insisting on their 
immediate repair, the _ station 
would reduce the number of auto- 
mobile accidents,’ asserted one 
leading dealer. 

“With the reduction in the 
number of mishaps the motorist 
would benefit in that insurance 
premiums would be dropped from 
20 to 25 per cent,” he added. 

Would Show Profit 


Another automobile accessory 
dealer, who has been a prime 
mover in the inauguration of a 
safety clinic in the city, stated 
that the project would show a 
profit at the end of the first year. 

“A building suitable for the 
housing of such a station could 
be constructed by the city on its 
own property for $25,000,” he said. 

Equipment and installation 
would cost $12,871, he continued. 
General expenses, including the 
salaries of one superintendent, 18 
inspectors, one cashier, one clerk 


and one steonagrapher, and in- 
cidentals, would cost the muni- 
cipality approximately another 
$29,285. 

“After writing off a certain 
amount per year for property and 


depreciation, the City of Montreal 
would receive a net profit of $35,- 
151.80 on the inspection twice a 
year of 72,011 cars on the Island 
of Montreal at a fee of $1 for 
two inspections,” he said. 
Education Aid 


Recommendations that the sta- 
tion not only inspect brakes, but 
lighting, wheel alignment, horn 
and all other devices on the auto- 
mobile was made by a leading 
garage man. 

Experience of some U. §S. cities 
had revealed that 50 per cent of 
the cars examined had some de- 
fect, the dealer pointed out. “The 
greatest advantage of establishing 
the safety clinic is that it would 
not only aid the motorist in reme- 
dying the defects, but would edu- 
cate him,” he concluded. 








Association.... 


Once again the red and 
yellow glare of molten 
metal reflects against the 
night Pittsburgh sky. Ex- 
perienced travellers reo- 
ognize this sky coloring 
as typically Pittsburgh, 
just as they associate 
Pittsburgh and this fine 
hotel as the best address 
and largest hotel in 


Pennsylvania. 


“Room rates 


$3.50 SINGLE - 


and higher 


HOTEL 





$5.00 DOUBLE 


PITTSBURGH 


@GRALD P. O'NEILL, General Manager 
en need 
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Motor Sha 


Net Losses Range 
From Fraction to 


More Than Point 


By C. J. ALEXANDER 


New York, Sept. 20.—After a 
number of new highs had been 
made earlier in the week, motor 
shares were called upon to with- 
stand another wave of selling 
Thursday afternoon, along with 
the stock market in general. 

The new reaction was attribu- 
ted in Wall street to the war 
crisis, 

Net losses 
ranged from 
than a point. 

The market for the past week 
has shown a disposition to be 
affected more by external than in- 
ternal events, liquidation of 
American securities by European 
holders being feared in the event 
of war. 

Motor shares met the selling 
waves with as much, if not more, 
resistance than the market as a 
whole. 

Automotive Daily News stock 
price averages for the week ended 
Wednesday, Sept. 18, compared as 
follows with the preceding week 
and the corresponding period of 
last year: 


by motor shares 
fractions to more 


Year 
Ago 
19.55 


Last This 
Week Week Change 


24 motors 32.80 32.77 —0.03 


10 car-truck 
companies.... 

10 parts-accessories 32.08 3 -+-0.47 16.00 

4 tire-rubbers.... 15.48 —0.51 15.20 

Although there was but slight 
change in the price averages for 
the week, there were some out- 
standing gains by individual 
stocks. Among these were Ben- 
dix, Borg-Warner and Studebaker, 
all of which made new highs for 
the year. Chrysler also went into 
new high ground but its net gain 
for the week was less than a 
point. General Motors was virtu- 
ally unchanged for the week, mov- 
ing within a narrow range 
throughout. 

The parts and accessory group, 
with the aid of Borg-Warner and 
Bendix, closed at a new high for 
the year. The tire and rubber 
stocks continued to turn in an 
erratic performance. These shares 
do not appear able to hold their 
gains, Firestone’s withdrawal from 
the association having been a dis- 
turbing factor this week. Gain- 
ing more than a point in the week 
ended Sept. 11, tire shares reached 
a point above the corresponding 
date of last year. They are again 
below a year ago, however, the 
only group with an unfavorable 
comparison. 

It was just a year ago this week 
that automotive stocks reached 
their low levels for 1934, whereas 
they now are around their high 
levels for 1935. Following are 
some approximate current prices, 
as compared with a year ago, the 
first quotation being the current 
and the second that of mid-Sep- 
tember, 1934: 

Auburn, 37 vs. 25; Chrysler, 73 
vs. 32; General Motors, 46% vs. 
28; Hudson, 13 vs. 7%; Hupp, 2% 
vs. 244; Mack, 24 vs. 23; Nash, 16 
vs. 1342; Packard, 5 vs. 3%; Reo, 
3% vs. 2%; Studebaker, 6 vs. 3; 
Bendix, 23 vs. 12; Bohn Alumi- 
num, 49 vs. 47; Borg-Warner, 53 
vs. 20; Briggs, 48 vs. 16; Eaton, 
29 vs. 14; Electric Auto-Lite, 31 
vs. 22; Motor Products, 42 vs. 18; 
Motor Wheel, 10 vs. 74; Stewart- 


34.39 20.41 


Where a STOP 
Invites a STAY 


Comfortable rooms. Memor- 
able meals. Smart service. 
Convenient location. Rates: 
Single . . . $1.50 to $3.00 
Double . . . $2.50 to $5.00 
Suites . . . $5.00 and up 


HOTEL LENOX 


140 North St. Buffalo, N. Y. 


Clarence A. Miner, President 
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Warner, 13 vs. 5%; Firestone, 15 
vs. 144%; Goodrich, 9% vs. 9%; 
Goodyear, 20 vs. 21, and United 
States Rubber, 14% vs. 15. 

Among the more important 
dividend actions of the week was 
the resumption of payments on 
its common by Electric Auto-Lite 
Co., with the declaration of 30 
cents a share, the first dividend 
to be declared on this issue since 
1932. The last payment was made 
on Jan. 2, 1933. This company 
also declared the regular quart- 
erly of $1.75 on the preferred, 
Both payments will be made on 
Oct. 1 to stockholders of record 
Sept. 27. 

Fedders Mfg. Co. declared an 
initial dividend of 25 cents a 
share on its new common stock, 
payable Oct. 10 to stock of record 
Sept. 30. 

American Chain Co. declared a 
dividend of $1.75 a share on its 
preferred stock, payable Oct. 1 
to stock of record Sept. 21. Giv- 
ing effect to this payment, arrears 
on this stock, which is cumulative 
will be $24.50. General Tire & 
Rubber Co. declared $1.50 a share 
on its 6 per cent cumulative pre- 
ferred. Giving effect to this pay- 
ment, arrears will remain at $7.50 
a share. 

National Automotive Fibres, 
Inc., declared the regular quart- 
erly of 25 cents a share on its 
common stock and an extra of 
12% cents, both payable Nov. 1 
to stockholders of record Oct. 15. 


Electric Auto-Lite 


Resumes Dividends 
Toledo, O., Sept. 20.— After 
Tuesday’s meeting of Electric 
Auto-Lite Co., at which directors 
authorized a common dividend of 
30 cents a share following sus- 
pension of common payments 
since Jan. 2, 1933, R. G. Martin, 
president, said the company’s out- 
look for the balance of the year 
was gratifying. The dividend is 
payable Oct. 1 to stock of record 
Sept. 27. 

He further stated that in addi- 
tion to acquiring assets of Moto- 
Meter Gauge & Equipment Corp., 
the company had recently ac- 
quired the Alemite Die Casting & 
Mfg. Co. at Woodstock, IIl., manu- 
facturers die castings, and the 
plant and assets of the Central 
Brass & Fixture Co., at Spring- 


Last Minute Wall Street Wires | 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Sept. 20 (3:15 P.M.).—Motor stocks today lost 
further ground and, despite an afternoon rally, closed 
with losses ranging from fractions to more than a point. 
War news appeared to be the impelling motive behind the 
selling, which spread to nearly all sections of the market. 


Chrysler 
actively traded issues. 


and General Motors 


were among the most 








field, O., manufacturers of bump- 

ers. These plants are now work- 

ing at capacity on orders received 

from various automobile manu- 

facturers. 

Goodrich Files Suit to 
Defend Mortgage Move 


Akron, O., Sept. 20.—The B. F. 
Goodrich Co. commenced a suit 
Sept. 12, in the Supreme Court, 
New York county, New York, for 
a declaratory judgment declaring 
that the consent of at least 75 
per cent of each class of its out- 
standing stock had been properly 
given in connection with its pro- 
posed new mortgage. 


The officers of the company 
authorized the following state- 
ment: 


“At the recent meeting of the 
stockholders of the company more 
than 75 per cent of both the 
common and preferred stock au- 
thorized the execution of a new 
mortgage with an authorized max- 
imum amount of $45,000,000, of 
which it was proposed to issue 
approximately $28,000,000 at this 
time. At the meeting, however, 
Otis & Co. challenged certain of 
the proxies which had been re- 
ceived from the stockholders. In 
order to eliminate any possible 
doubt which may have been 
raised by this challenge, the pres- 
ent suit has been instituted, in 
which Otis & Co. and others are 
made defendants. An effort will 
be made to have the case brought 
to trial at the earliest possible 
date.” 


New Steel Subsidiary 
Formation Announced 


New York, Sept. 20..—-The United 
States Steel Corp. has formed a 
new subsidiary, the Carnegie- 
Illinois Steel Corp. Benjamin F. 
Fairless, a former vice-president 
of Republic Steel who recently 
joined the corporation, was ap- 
pointed president. 


The new company will unify the 
operations of Carnegie Steel Co., 
Pittsburgh, and Illinois Steel Co., 
Chicago, the largest subsidiaries 
of the parent company. This step 
is in line with the general uni- 
fication plan outlined by the 
steel corporation in a formal an- 
nouncement made two weeks ago. 


Pays Dividends 

Montreal, Can., Sept. 20.—Direc- 
tors of Russell Motor Car Co. in ad- 
dition to declaring the regular quart- 
erly dividend of the 7 per cent 
preferred stock made a declaration 
of $1 per share on arrears. The 
regular quarterly declaration of $1.75 
for the three months ending Oct. 
31 is payable Nov. 1, to holders of 
record Oct. 16. The payment of $1 
on arrears is payable on the same 
date. 

As a result of the above payment 
on arrears, Russell Motor Car Co. 
will have paid the full $7 per share 
for the current year. There was 
one payment of $1.25 Feb. 1, one 
for $1.50 May 1 and another for 
$1.50 Aug. 1. The preferred stock 
is still $5 in arrears, but the current 
year marks the most favorable divi- 
dend payments for some time. 
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DETROIT 


Diet Bam Ga, sccicssce 
Hoover Steel Ball 

Parker Rust Proof 
Timken-Detroit 

Warner Aircraft Corp. ......... 





res Withstand War Crisis Selling Wave 


Fourth Quarter 
Prospects Good 
For Parts Firms 


Detroit, Sept. 20. Fourth 
quarter prospects of the leading 
producers of automobile parts are 
exceptionally bright in view of the 
earlier introduction of new mod- 
els, the Wall Street Journal said 
Vednesday. 

“In the nine months ending 
Sept. 30, the leading automobile 
parts makers in the Chicago 
area will have earned more than 
in any full year since 1929. These 
makers include Borg-Warner 
Corp., Bendix Aviation Corp. and 
Stewart-Warner Corp.,” the art- 
icle stated. 

“From present indications these 
three companies will have earned 
an aggregate in excess of $7,100,- 
000 in the nine months, compared 
with $4,829,473 in the like 1934 
period and $6,225,000 in the full 
year 1934, their best year since 
1929. 

“On an individual basis Borg- 
Warner continues far in the lead 
from the standpoint of amount of 
profit earned. At the present time 
Borg’s profits for the _ three 
months ending Sept. 30 can be 
conservatively estimated at 
around $900,000, which compares 
with $570,724 earned in the third 
quarter last year and $1,627,486 
in the second quarter this year. 

“Third quarter profits in line 
with this expectation would bring 
the company’s net for the nine 
months ending Sept. 30 not far 
short of $4,000,000 compared with 
$2,521,251 earned in the first nine 
months last year and $3,750,576 
earned in the full year 1934, its 
most profitable year since 1929, 
when its net profit amounted to 
$7,682,590. 

“Bendix Aviation is likely to 
show between $400,000 and $500,000 
for the current quarter. In the 
same period last year, the com- 
pany had net profit of $227,257 
and in the second quarter this 
year $807,646. Profit for the 
quarter in line with this estimate 
would bring the company’s net 
for the nine months to better than 
$2,000,000 compared with $1,742,439 
reported for the first nine months 
last year. In the full year 1934, 
the company earned $1,903,120, its 
best year since 1929, when it 
earned $7,416,408. 

“Stewart-Warner will do con- 
siderably better this quarter than 
in the like 1934 period when it 
showed net profit of $25,523, of 
which $125,000 represented recov- 
ery from reserve so that actually 
the company during the period 
had a net loss from operations of 
about $100,000. How large the 
company’s current quarter’s profit 
may be cannot be accurately 
estimated at this time but it will 
probably be substantially under 
that of $542,428 shown for the 
second quarter. 

“For the first six months this 
year Stewart-Warner showed net 
profit of $1,020,491 which was sub- 
stantially larger than that of 
$571,968 reported for the full year 
1934, its best year since 1930. To 
make a better showing in the 
nine months than in any full year 
since 1929 the company would 
have to earn in the current 
quarter approximately $250,000, to 
top the $1,262,279° earned in the 
full year 1930. In 1929 the com- 
pany earned $6,838,938.” 


Waukesha Dividend 

Waukesha, Wis., Sept. 20. — The 
Waukesha Motor Co. will pay Oct. 
1 the 30 cent quarterly dividend it 
has been disbursing for the last two 
years, H. L. Horning, president, has 
announced. 

Business during August and Sep- 
tember, Horning said, is expected to 
exceed that for the corresponding 
1934 period by 25 per cent. Indica- 
tions are that the 1935 business will 
be much larger than last year’s, 
showing a gain gross sales of ap- 
proximately $1,500,000. 

The annual stockholders’ meeting 
is to be held Oct. 15. 
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Linderman Brakes 
Will Be Made in 


Two Factories 


Detroit, Sept. 20. Production 
for United States distribution of 
the new Linderman brakes re- 
cently announced by Linderman 
Devices, Inc., will be concentrated 
at its Newburgh, N. Y., plant, it 
was said today by B. A. Linder- 
man. 

Manufacturing operations have 
already been under way for some 
time at the company’s Woodstock, 
Ont., plant, and will be continued 


th Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 







Newspapers 

Automobile linage in newspapers in 84 cities continued 
to show the downward trend evident for several months, 
according to Advertising Age’s analysis of Media Records, 
Inc. 

In August the newspapers measured carried 7,806,772 
lines of automotive advertising. The 1934 figure was 





The new Ethyl poster which goes on the boards from coast to coast 








42. The decrease was 1,770,470 lines or 18.6 per 7 ; Sees : 

—” vii © — erpsiorenongeebsianienenensrianel P during September impresses the public with the friendly advice given a to supply Canadian de- 
F : : by automobile dealers. The campaign is placed by mands. ‘ : : 

The drop is accounted for, in| The telephone number of the new Mattes, Barton, Durstine & Osborn. Equipment is now being in- 

large measure, Advertising Age | office is Madison 0369. Stevens ri F stalled at the Newburgh plant, 

which will be under the manage- 


“by the sensational gains 


says, 
in this classification 


registered 
last year.” 

From reports of next year’s 
plans of the automobile companies 
a heavy advertising year is ex- 
pected and unless we miss our 
guess there will be a huge in- 
crease in linage. 


Radio 


Campbell-Ewald Co., New York, 
will handle the new General Mo- 
tors institutional radio campaign 
which will start soon over a na- 
tion-wide network. Plans are not 
yet complete but it is understood 
the program will be undertaken 
on a large scale. 


Movies 

Buick and Warner Bros. pic- 
tures are renewing their tie-up 
campaign that began last March. 
Warner stars and pictures will be 
the theme of national advertising 
and promotion. Final arrange- 
ments have not yet been made. 


Symphony 

Jascha Heifetz, considered by 
many critics to be the greatest 
living violinist, will be guest solo- 
ist for the inaugural program of 
the Ford Sunday Evening Hour 
when it resumes Sunday night, 
Sept. 29. 

The program will be broadcast 
every Sunday from 9 to 10, ST, 
for 39 weeks over the entire ‘1et- 
work of the Columbia Broadcast- 
ing System. The Ford Symphony 
Orchestra and Ford Chorus, under 
the direction of Victor Kolar, asso- 
ciate director of the Detroit 
Symphony Orchestra, will present 
an internationally-known guest 
star each week. W. J. Cameron 
will continue his intermission 
talks throughout the series. 


Speed 

Only four working days are re- 
quired to turn out the Farm 
Journal under its new high-speed 
printing schedule effective with 
the October issue. 

With the magazine running to 
over 1,200,000 copies this is some- 
thing of a record and advertisers 
are able to deliver a message only 
a week old. Advertising deadlines 
are only six days ahead of the 
delivery date. 

New news- gathering facilities 
have been introduced to match 
the mechanical speed under the 
new system. 


Double Play 


The Ford Motor Co. will broad- 
cast all games of the 1935 world 
series over the CBS and NEC net- 
works, Judge Kenesaw M. Landis, 
baseball commissioner, announced 
Thursday. The amount paid for 
the radio rights was not revealed. 


Campaign 

A new list of national magazines 
has been scheduled by Firestone 
Tire & Rubber, through Sweeney 


was formerly in charge of George 
A. McDevitt Co. Newspapers 
represented will be Cleveland 
News, Chicago Times, Dayton 
News, Springfield News-Sun, 
Richmond News-Leader and 
Tampa Tribune. 


Fireside 

Buick has borrowed the fireside 
from Washington for one night 
and through the mail the other 
day came two Fireside Seats to 
the Buick broadcast of the Baer- 
Louis heavyweight fight Tuesday 
evening, Sept. 24. 

Duplicating the regulation Yan- 
kee Stadium tickets even to the 
seat numbers, the tickets at the 
first made us think some appre- 
ciative admirer has slipped us 
the real stuff. The tickets say 
we'll be in Section 19, Row 3, 
Seats six and seven, so if you’re 
near us stop around. 


Appointments 


F. R. Babcock, advertising man- 
ager for Nash, will also direct 
LaFayette advertising, succeeding 
Karl Bronson who was named ad- 
vertising manager of De Soto.... 
Paul W. Webb, for six years with 
Cadillac and before that with 
Chilton, has been appointed asso- 
ciate editor of Chek-Chart Corp., 
Chicago, succeeding W. E. Blaine, 
recently named Detroit editor.... 
J. C. Roberts, who has been with 
Frederick & Mitchell, Chicago, 
has joined J. Walter Thompson 
Co., Chicago, the agency . now 
handling both Nash and LaFay- 
ette accounts. He will edit Nash 
News and do other work on the 
Nash account....Fred Kingsbury, 
one time Detroit editor of Auto- 
motive Daily News and formerly 
advertising manager of Chris- 
Craft Corp., Algonac, Mich., has 
been named advertising manager 
of the Farmers’ and Manufactur- 
ers’ Beet Sugar Assn., Saginaw, 
Mich....Nelson R. Perry has 
joined the sales staff of station 
WOR at New York. He recently 
resigned as advertising manager 
of Liberty, with whom he had 
been associated for 14 years. 
Changes in the publishing field 
include Merril C. Meigs, who has 
been appointed publisher of the 
Chicago Evening American, hav- 
ing formerly been manager, and 
George J. Auer, for 10 years ad- 
vertising manager of the New 
York Herald Tribune, who is 
joining the New York Evening 
Journal as assistant publisher.... 
Frank J. Purcell, who has been 
directing publicity for the Cali- 
fornia Pacific Internation Exposi- 
tion, has been made publicity di- 
rector for the Texas Centennial 
Central Exposition in Dallas.... 
William Ogg (Bill or Fitz) Fitz- 
Gerald, known on two continents 
as ADN’s mighty poet of the pen, 
has taken himself to New York 
to become art director of the Wall 
Street Journal. 





& James Co. Cleveland, its| Complete Merger 

agency. Bellevue, O., Sept. 20.—A merger 
Included will be bleed pages in | of a Malte Mie. Co., aa es 

Collier’s, Literary Digest, Satur-| Motor Valve Products Corp., Ra- 


day Evening Post and Time.| venna, O., has been completed. The 
now being 


Trade and farm papers will be| Ravenna equipment is 

continued. moved to Bellevue where the pro- 
| duction of original equipment and 
| replacement valves will be continued. 

Manager | Bellevue manufactures luggage car- 


riers and other items for the car 
manufacturer and the jobbing trade. 

Arthur D. Wolfe, former manager 
of the Ravenna plant, will continue 
with the new firm in the sales de- 
partment. 


Clark Stevens is in charge of 
the new Detroit office of Sawyer- | 
Ferguson-Walker Co., newspaper 
representatives, which opened Fri- | 
day in room 639 New Center Bldg. 
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cent terrain. We saw the new 
line and rhapsodized over it with 
a judicious sprinkling of choice, 
complimentary adjectives and ad- 
verbs. When the public unveiling 
takes place, which cannot be so 
far away now, I think the public 
will agree with me that Fred 
Zeder and his engineers have 
prettied up the next crop as well 
as introducing advanced engi- 
neering features that cannot help 
but ring the bell. Unfortunately, 
the column cannot go any further 
than this in telling what we saw, 
but this should be enough to make 
you wet your lips in anticipation 
of what’s to come. 
Bo * oa 


AN ENJOYABLE feature of the 
luncheon that preceded the peep 
was the contact some of us Paul 
Prys had with K. T. Keller, presi- 
dent of the Chrysler Corp., who 
didn’t pull his punches when, 
breaking bread with Spearing of 
the New York Times, Pierce of 
the New York Herald-Tribune, 
MacDonald of the Detroit Free 
Press and a couple of ADN’s 
hired help, he made the prediction 
that the outlook is so bright that 
he anticipates a 35 per cent 
greater production for the indus- 
try as a whole in ’'36 as against 
"35. 

* eg * 

LIKE A SWARM of 17-year- 
locusts the Paul Prys and the 
Peeping Tomses hopped to Flint 
Wednesday for the Buick reincar- 
nation. There were more out-of- 
town newspapermen there than I 
have seen at any preview in my 
recollection. They followed 10 days 
of dealers’ meetings at which 
President Curtice, General Sales 
Manager Hufstader and Chief En- 
gineer Dutch Bower had a battle 
royal with the dealers who were 
so enthusiastic over what Curtice 
called the “rejuvenated and re- 
vitalized” Buick line that they 
thought the high command was 
too conservative in setting the 
quota at 135,000 for ’36. 

Hufstader’s report of progress 
to the press reflected the feeling 
of the dealer body. He told us 
that before Jan. 1 he expects to 
have delivered 90,000 units for the 
calendar year; that in the last 
four months he will sell one to 
one with what he did in the first 
eight months. By the time of 
Buick’s announcement on Sept. 
28, he predicts he will have 14,000 
cars in the hands of the dealers. 
Already they are delivering ’36 
models and by the end of the 
month 7,500 of them will be in 
operation on the roads, delivered 
to their purchasers. The general 
sales manager’s horoscoping shows 
that the overall market will be 
20 per cent better and if Buick 
gets a conservative 14 per cent 
the 135,000 quota will be easily 
reached. 


* * * 


SO MUCH FOR the talks we 
listened to. They prefaced the 
peep at the new cars and that 
peep told us that Curtice, Huf- 
stader and Bower hadn’t been 
kidding us any. My honest opin- 
ion, after looking at them, is that 
Buick cannot help but go to town 
in '36. The price reduction of 
from $40 to $385 and a price 





range of from $765 to $1,945 ought 
to make it easy sledding. 

Curtice’s policy of reducing the 
number of models from 25 to 16 
is a change for the better, for it 
will enable most of the dealers to 
carry samples of the complete 
line. And, by the way, every one 
of those 16 models was one dis- 
play at the preview. It’s some- 
thing unusual, if not unpreced- 
ented for a car maker to have his 
complete line on dress parade 
before the announcement, but 
Buick has done it. 

ae * * 

THE SERIOUS PART of the 
preview out of the way, Advertis- 
ing Manager Tom Corpe took us 
out on the highways to test Buick 
speed and quality. The 100-mile- 
an-hour model was put through 
its paces and Prendergast and 
Yeldell of St. Louis now are boast- 
ing that each of them shoved the 
needle up to 102 mph. Most of 
the rest of us were just sissy 
enough to be content with slower 
speeds. 

And Corpe sent the Paul Prys | 
away rejoicing over his plan to 
spend 60 per cent of his appropri- 
ation in the daily newspapers. 

* * * 

ALL FORD branch managers 
are at Dearborn this week end. 
I’m not trying to read between 
the lines as to just what this in- 
dicates, but if you, gentle reader, 
are good at crystal gazing you | 
can put your own interpretation 


ment of O. M. Johnson, associated 
with Linderman enterprises for 
the past 25 years. 

Present production capacity at 
the Canadian plant is at the rate 
of 100 sets of brakes per day, al- 
though provision for stepping 
this up rapidly to meet increasing 
requirements has also been made. 

Equipment being installed at 
the Newburgh plant, where 50,000 
square feet have been made avail- 
able for brake production, will 
bring total capacity up to some 
600 sets of brakes daily. 


Separate Insurance 
Policies and Loans Asked 


New York, Sept. 20.—Individual 
loans and separate insurance pol- 
icies in the financing of automo- 
bile purchases were advocated 
here by Joseph A. Reid of the 
New York Underwriters Insur- 
ance Co. at the closing business 
session of the annual meeting of 
the New Jersey Assn. of Under- 
writers. 

Reid said the finan 
purchases should be 
local banks, and th.‘ ince 
agents, generally, in 
promoting the retu parat 
insurance policies. 


ine of such 
aid 


Branch Enlarged 
Birmingham, Ala., Sept. 20 (UTPS). 


—Enlargement of the Birmingham 
branch of General Motors Parts 
Corp. has been announced by P. 
Sever, zone salesmanager. Approxi- 
mately $20,000 will be spent on 
equipment and $100,000 worth of 
additional supplies will be stocked. 


The Birmingham branch covers Ala- 
Tennessee 


bama, part of and part 





on what this gathering means. 
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NUMBER TWO 


of a Series of 
Advertisements 


AUTOMOBILES 
Are Sold 


In analyzing the United States as a market, the map shown above furnishes no 


clue for automobile manufacturers as to where they may logically secure the greatest 
volume of business—or where selling efforts should be concentrated. 

But it zs a map of the richest market in the world; a market where retailers sold 
twenty-eight and a half billion dollars worth of merchandise to consumers last year 
—a sum more than twice the amount of all the gold stocks in the world. 

The American Weekly has discussed the places where automobiles are sold with 
many executives in the automotive field. Maybe that is why some of the most 
important automobile manufacturers find it profitable to advertise in The American 
Weekly. 
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